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Transforming National Response to Human 
Trafficking in and from Albania Programme

With funding from the Home Office, UK Government, UNICEF Albania and its 
partners are currently implementing a programme that will contribute towards an 
overall reduction in human trafficking in and from Albania. The programme brings 
together various initiatives to reinforce active prevention of, and protection from, 
human trafficking, and then to amplify these efforts with focus on the change that 
must occur to bring about a lasting and sustainable impact. In the long run, these 
efforts must be complemented by implementation of actions with a progressive 

approach to address the root causes of human trafficking, through long-term 
engagement among government, civil society and local communities, 

with—most critically—direct communication with individuals, 
families and communities in at-risk areas in the country.

Evidence informed strategic 
communication that leads to positive 
change among individuals, families, 
communities and duty bearers.

Victim oriented justice and effective 
law enforcement and prosecution.

Sustainable and rights based 
models for reintegration of the 

victims and the at-risk.
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INTRODUCTION
Albania is recognised as a source country for human trafficking. Albanians are trafficked to Italy, 
Greece, the United Kingdom (UK), Sweden, Germany and Switzerland, often through organised 
criminal networks. Albanian adults and children are trafficked for labour or sexual exploitation 
in these, and other, destination countries. Trafficking from Albania to Kosovo also takes place, 
especially for Roma children, who are forced to beg, often by their families. Domestic trafficking 
in Albania became a significant phenomenon after 2004, with many victims trafficked from 
rural to urban areas. Domestic human trafficking victims include a large proportion of children 
and youths. Analysis of data from organisations working in the field highlight that most of the 
victims come from a background of poverty, homelessness and a lack of education. For trafficked 
children and youths, the risk factors mostly emanate from the household and family, and include 
a lack of stable family support, family breakdown, abandonment, and family separation resulting 
from migration. The consequence of these factors is compounded by the absence of protective 
safety nets.

Despite clear evidence that Albanian youths are vulnerable to human trafficking, there is a dearth 
of literature on the level of youth knowledge regarding the phenomenon in Albania, or on youth 
attitudes and their practices regarding human trafficking. Only two recent studies from the last 
five years discuss knowledge and awareness of human trafficking in the country. From those 
studies, we know that Albanian adults are more aware of sex trafficking than labour trafficking; 
that more than half of surveyed Albanian adults think human trafficking is a serious problem, 
but concern mostly women and children; and that many people do not know how they can help 
suspected victims. As neither study addressed the level of knowledge among youth, specifically, 
or their attitudes and practices regarding human trafficking, the present study explores the 
subject with the aim of filling this important knowledge gap. The study is undertaken in the 
framework of ‘Transforming National Response to Human Trafficking in and from Albania’ 
programme. The results will be useful to UNICEF Albania and its partners, government and civil 
society in Albania, as well as academics and policymakers globally working in this area. 

AIM AND OBJECTIVES
The present study set out to understand and explore the level of youth knowledge, attitudes 
and practices regarding human trafficking in the regions of Diber, Kukes, Shkoder and Tirana, 
selected because they are known source regions for human trafficking in Albania, and of 
Albanians abroad.

There are two parts to this study: (1) a first wave, and (2) second wave survey. The aim of the 
first wave study is to understand the level of knowledge, attitudes and practices of Albanian 
youth regarding human trafficking in the four regions, and understand which channels of 
communication they use regularly to learn about social issues, including human trafficking. 
The first wave data will be used to inform the development of communication strategies, to 
be implemented by UNICEF Albania and its partners in the four target regions of the country. 
Following the communication strategy a second wave survey will be conducted in the same 
target areas, and will measure shifts in targeted or selected knowledge, attitudes and practices 
regarding human trafficking in Albania, and assess the formats and messages on human 
trafficking that have led to positive shifts in youth knowledge, attitudes and practices regarding 
the phenomenon.

The study’s objectives are to measure the following:

Knowledge
•	 What human trafficking means

•	 Where human trafficking occurs

•	  The types of exploitation that occur

•	  Those who are at risk

•	  The conditions that can lead to human trafficking

•	 Recruitment methods and human traffickers

•	 Ways to support suspected human trafficking cases

•	 Support services available for victims.
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Attitudes
•	 Concern regarding human trafficking

•	 The degree to which youth are sympathetic towards victims

•	 Effective prevention measures.

Practices
•	 Whether and how youth learn more about human trafficking and engage in activities countering human 

trafficking.

METHODOLOGY
Data were collected through face-to-face interviews with Albanian youth during August 2020. In all, 1,537 
interviews were conducted with Albanian youth in four regions of the country: Diber, Kukes, Shkoder and Tirana, 
and also with Roma youth. The households were randomly selected, and only one person per household was 
allowed to participate in the interview. Only persons from the age group 15–29 years were eligible to participate 
in the interviews, which were up to 20 minutes in duration and carried out using tablets. 

FINDINGS
Overview
When comparing the survey results against the evidence already available on the causes of trafficking in Albania, 
and globally, it became apparent that the level of knowledge on human trafficking among surveyed Albanian 
youth is, in some respects, high, but in other areas there is significant scope for strengthening it regarding the 
types of exploitation that occur; where human trafficking is an issue (i.e. within Albania, or to foreign countries); 
the persons at risk; the recruitment methods; ways of reporting suspected cases; and the support services 
available for victims. Attitudes of surveyed youth regarding human trafficking were, for the most part, positive, 
with most surveyed being concerned about human trafficking, being sympathetic towards victims and believing 
that victims should receive support services, and having positive attitudes regarding law enforcement responses 
to human trafficking. However, there is scope for a shift in attitudes, particularly among 15–17-year-olds, 
regarding concern for human trafficking, and attitudes regarding victims. Presently, it is very clear that surveyed 
youth would like to learn more about human trafficking and engage in activities countering the phenomenon 
but would prefer to do so through only a small number of communication channels: television, social media and 
online news. 

Knowledge of human trafficking
Knowledge of the meaning of human trafficking 
Most surveyed youth (47%) identified human trafficking as a human rights issue, and 22 percent as a crime and 
legality issue, while ten percent believe it to be a migration-related issue. Overall, knowledge among the youth 
about the meaning of human trafficking is sound. Whereas they may be unable to define the term accurately, 
they understand that it is a human rights issue, a crime, and related to (irregular) migration.

Knowledge about where human trafficking occurs
Most Albanian youth consider that the trafficking of Albanians to foreign countries is a serious issue. More 
than half of those surveyed considered that such trafficking is a very serious, or serious, problem. Only one in 
three youths thought that domestic human trafficking is a serious issue in Albania. Thus, they are less aware of 
the occurrence of the phenomenon in the country than they are of trafficking of Albanians abroad. More than 
70 percent of the youths considered that human trafficking in their local area was only slightly serious, or not 
serious at all. In some municipalities knowledge that human trafficking can occur in the local area is extremely 
low. 

Across all three survey questions on where human trafficking occurs, Roma youth demonstrated better 
knowledge than the other groups, while youths of age 18–29 years have better knowledge of where it occurs than 
those of age 15–17 years. Youth with higher education demonstrated better knowledge that human trafficking 
occurs within the country, and even in their community, than do youth with lower levels of education. Surveyed 
female youth consider slightly more strongly than their male counterparts that human trafficking to foreign 
countries and within Albania is an extremely serious, or very serious, problem. Meanwhile, youths from urban 
areas were more aware that human trafficking occurs in their local area than were rural youth. 

EXECUTIVE SUMMARY
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Knowledge about the types of exploitation that occur in Albania and in foreign countries
The majority of surveyed Albanian youth are aware of the most common forms of exploitation, such as 
trafficking for sexual exploitation, and forced labour. However, they are less aware of other types of exploitation, 
such as trafficking for early marriage, child pornography,1 and organ trafficking. There were no significant 
differences between the responses of male and female youth, between different age groups, between education 
levels, and between urban and rural youth to the questions on the types of exploitation that occur in Albania 
and abroad. Roma youth demonstrated slightly less knowledge than the other youths of the different types of 
exploitation that occur outside Albania.

Knowledge of those at risk of human trafficking
Most surveyed youth consider that the group most at risk of human trafficking is girls under the age of 18 
years, with 80 percent of the opinion that the level of risk is great or ‘a lot’. Most Albanian youths do not think 
that men and boys are at risk of being trafficked, with only ten percent considering that men are at risk. There 
was significant variation in responses at the municipality level regarding knowledge that men and boys can be 
trafficked. For example, 67 percent of youths surveyed in Kukes reported that boys are at great risk of trafficking, 
compared to only eight percent in Diber. Youths with higher education have better knowledge than other youths 
that men and boys are at risk of human trafficking.

Knowledge that national minorities and people from rural areas are at risk of human trafficking is also quite low 
in some areas. In Diber, for example, only 34 percent of surveyed youth consider that national minorities are at 
risk of trafficking, and only 29 percent that people from rural areas are at risk of trafficking. More than half (58%) 
of surveyed Roma youth think that national minorities have ‘a great deal’ or ‘a lot’ of risk of being trafficked. 
Analysis of the responses of youth living in rural and urban areas suggest that the majority of the former do not 
think they are at significant risk of being trafficked due to their environment. 

Knowledge of the conditions that can lead to human trafficking
Surveyed youth consider that the key factor leading to human trafficking is poverty, but that many other 
conditions and vulnerability factors are not significant. Only 27 percent of surveyed youth link lack of health-
care services to risks of human trafficking, only 31 percent think that lack of information about safe migration is 
important, though nearly half (47%) think that family pressure to earn money is a pre-condition that could lead 
to human trafficking. Youths in rural areas, Roma youth, and youths with the least education attainment do not 
consider a lack of education as one of the most significant factors that can lead to human trafficking. Similarly, 
with regard to information on safe migration and on prevention, risks and consequences of human trafficking, 
Roma youth, and youth with basic education, have much lower levels of awareness that these factors can lead to 
human trafficking than do other surveyed youth. 

Knowledge of human trafficking recruitment methods and human traffickers
Knowledge of human trafficking recruitment methods is sound, with most surveyed youth responding ‘true’ to all 
of the options provided in the question on recruitment methods and human traffickers, i.e. that the Internet can 
be used to recruit victims; that traffickers are part of organised criminal groups; that boyfriends and girlfriends 
can be human traffickers; and that other friends can be human traffickers. However, few of those surveyed 
responded ‘true’ to the option that ‘family members can be human traffickers’. Female youths have a better grasp 
than male youths of the recruitment methods, and who might be a human trafficker. Youths of age 25–29 years 
have more knowledge than younger age groups of recruitment methods and who might be a human trafficker.

Knowledge of ways to report suspected cases of human trafficking 
Surveyed youth know that they can report human trafficking to the police, but are not very aware of other 
reporting lines. The most frequently selected options to the question of how suspected human trafficking cases 
can be reported were: Police station (87%), and Police hotline 129 (60%), the latter of which was more common in 
Diber (72%) than in Tirana (56%). The next most selected option was ‘teacher, psychologist or other professional 
in the school’ (43%). In all, these responses suggest that Albanian youth have a good level of trust in law 
enforcement and education personnel, or that they consider these two systems as at least most relevant. 

Knowledge among surveyed Roma youth of ways to report suspected human trafficking cases is very low, 
with twelve percent responding that they did not know who to contact about such cases, compared to only 1–2 
percent of other youth across the four regions. Females had more knowledge in this area than did males, with 
the exception of the Police line 129 (62% among male and 58% among females). Youth in urban areas have better 
knowledge on how to report cases to the police, while those in rural areas were more aware of Police hotline 129.

Nevertheless, it is alarming that 21 percent of Roma youth responded that they did not consider any of the 
reporting options relevant, indicating a lack of interest in reporting suspected cases of human trafficking. 
This could represent a lack of trust in law enforcement and other actors, or the view that these agencies and 
individuals would take no action to intervene in such cases.

1 The term ‘child pornography’ was used in the first wave questionnaire. Acknowledging that the terms ‘child sexual abuse’ and ‘child sexual 
exploitation materials’ are considered by the international community as less stigmatising for victims, in the second wave survey, alternate 
terminology will be used.
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Knowledge of support services available to human trafficking victims
Knowledge of the various types of support available to victims of human trafficking is low among the youth 
surveyed, with 41 percent unaware of any forms of such support available. The most frequently identified 
types of support services were: specific support from state police (23%) and social support from NGOs (21%). 
Knowledge of the services available was lowest in Diber, with 55 percent unaware of such support services, and 
among Roma (46%).

Knowledge of the support that is available to victims of human trafficking is higher among female than male 
youths and among 18–24-year-olds than among other age groups. Youths with tertiary education had more 
knowledge (only 25% unaware) about such support than those with lower levels of education (62% unaware).

Attitudes to human trafficking
Level of concern regarding human trafficking
Most (56%) surveyed youth reported that they feel a great deal, or a lot, of concern about human trafficking. 
Concern is highest in Tirana (69%), least in Shkoder (37%), and 58 percent among Roma youth. Female youths 
feel more concern about the issue (66%) than do male youths (45%), and 15–17-year-olds less so than 18–29-year-
olds. Meanwhile, youth from urban areas are more concerned about the issue than those from rural areas (66% 
and 46%, respectively), and youth with tertiary education more than those with basic education (68% and 40%, 
respectively). 

Attitudes towards victims
Most (91%) of surveyed youth reported that they feel ‘extremely’ or ‘very strongly’ that victims should be 
provided with assistance. Only two percent reported that they feel only slightly or not at all that victims should 
be provided with assistance. Thus, attitudes towards victims are positive in that surveyed youth feel that victims 
should be provided with government and non-government support services. 

Attitudes towards preventing human trafficking
Albanian youth think that law enforcement measures are the most effective means for preventing human 
trafficking, and give less significance to the socio-economic factors that make people vulnerable to human 
trafficking. Nearly all (94%) surveyed youth think that stricter punishments for those who violate women and girls 
would be extremely or very effective in preventing human trafficking, with a similar proportion (93%) believing 
that such measures applied to traffickers would be extremely or very effective. Responses regarding employment 
and housing support and education as methods for preventing human trafficking indicated less support for those 
measures than for stricter punishment options. Thus, most surveyed youth see human trafficking as an issue 
that is best prevented through strict law enforcement measures. The responses also suggest a strong attitude 
against human traffickers. Youth with tertiary education believe more strongly that all the options provided in the 
question are effective in preventing human trafficking than youth with lower education levels.

Practices and channels of communication
Interest in learning more about, and engaging in activities countering, human trafficking
The youth that were surveyed would like to know more about human trafficking and engage in activities 
countering the phenomenon through watching a film or documentary on the topic (49% ‘a great deal’ or ‘a 
lot’), reporting possible cases (49%), followed closely by watching an investigative TV programme on human 
trafficking (48%). The least popular responses were: ‘play a game or quiz on your smartphone about human 
trafficking’ (23%), ‘volunteering for an anti-trafficking NGO’ (28%), and ‘engaging in a local anti-trafficking 
campaign’ (30%).

Female youth were more interested in engaging in relevant activities than male youth. More than half of 
surveyed females reported being interested ‘a great deal’ or ‘a lot’ in watching a TV programme on human 
trafficking, watching a movie or documentary about it, contacting or reporting a possible case of human 
trafficking, talking with their family about human trafficking, or reading an article on social media about the issue. 
Youths of age 15–17 years were less interested than other age groups in most options. For the options ‘contact or 
report somewhere about a possible human trafficking victims’ and ‘engage in an anti-trafficking campaign’ there 
was more interest in doing these activities among youth in urban areas than in rural areas. Interest in these two 
activities was also much higher among more highly educated youths.

Methods of learning about social issues, including human trafficking
The most popular responses to the question ‘What sources of information do you regularly use to learn about 
social issues?’ were: television (77%), followed by Facebook (62%), Instagram (61%), and online news on apps 
(30%). There was very little interest, if at all, in learning about social issues through: religious groups (0%); public 
talks (0%); playing a game or quiz on a Smartphone (1%); posters (1%); engaging with NGOs (1%) or universities 
(2%); radio (2%); leaflets (3%); work (4%); youth group (4%); and books (6%). School is seen as a key source of 
information for 15–17-year-olds.

The surveyed youths suggested that they would like to learn more about human trafficking using the same 
methods they use to learn about other social issues: television (73%), Instagram (55%), Facebook (54%), online 

EXECUTIVE SUMMARY
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news on apps (31%), documentaries (26%) and movies (24%). There was very little interest in learning about 
human trafficking through any of the other options provided.

Female youths use television as a source of information on social issues and human trafficking a little more so 
than males, while the latter use social media such as Facebook and Instagram for sources of such information 
more so than females, though both use the same sources of information to learn about these issues.

Youth with tertiary education are more interested than other youth in learning about social issues, including 
human trafficking through online news, and documentaries.  Youth with basic and secondary education are more 
interested in learning about social issues and human trafficking through television, through friends and family, 
and school, than those with tertiary education.

Overall, the findings of the study suggest that Albanian youth have a sound level of knowledge in some areas, 
and positive attitudes regarding human trafficking, but there are certainly gaps in knowledge and awareness that 
may be strengthened through communication strategies. 

THE WAY FORWARD
The findings of this first wave survey suggest areas for strengthening knowledge among Albanian youth that 
might lead to chvanging attitudes and, subsequently, practices. The programmatic response therefore may 
consider:

•	 Focusing on younger males living in rural, remote or ethnic minority (Roma) populated areas, as this group, 
among all, demonstrates less knowledge about human trafficking, is less alert to the risks and displays a 
lower degree of empathy towards victims.

•	 Re-evaluating and re-thinking of the normal interventions as those forms and means of communication (e.g. 
posters) have limited effect, according to the evidence collected here. 

•	 Strengthening knowledge that human trafficking can occur anywhere, including in Albania, and including 
near to home.

•	 Strengthening knowledge about the various types of exploitation that can occur abroad and in Albania, such 
as child pornography and early marriage.

•	 Finding a way to address the clash between strong stereotypes of masculinity and the reality that boys and 
men are victims of trafficking.

•	 Improving awareness that national minorities, and people from rural areas, are at heightened risk of human 
trafficking.

•	 Finding ways to better link and explain the correlations between various factors—in addition to poverty—and 
human trafficking.

•	 Finding ways, considering the cultural context, to raise awareness that anyone might be a human trafficker.

•	 Strengthening knowledge regarding measures important in reducing vulnerabilities and in preventing 
human trafficking, such as employment, housing and medical support. 

•	 Strengthening knowledge on ways of reporting human trafficking (other than to the police), and of the 
support services available to victims (other than support from the police, and general NGO support). 

•	 Shifting attitudes (empathy towards victims) about the right of victims to receive support services, and the 
importance of receiving support services to reduce the risks of trafficking, and re-trafficking cycles.

•	 Shifting attitudes among youth about becoming involved in combating human trafficking. An important first 
step would be to educate Albanian youth about the opportunities available to them in their local community. 
Prior to this step it may be necessary to first introduce activities countering human trafficking into various 
areas of the country.

The objectives listed above can be achieved by designing and implementing targeted communication strategies, 
capitalising on television, social media and online news, and via schools, aimed at strengthening knowledge of 
human trafficking, and reducing youth vulnerability to the phenomenon. In the long term the communication 
strategies may shift youth knowledge, attitudes and practices with regard to human trafficking and, ultimately, 
reduce the prevalence of human trafficking in and from Albania. 

•	 Finally, the findings of the first wave survey identify many areas where future research is needed, including, 
but certainly not limited to:

•	 Exploring the reasons why youth think that people are trafficked abroad more often than within their 
own country, and whether there is an important interplay between knowledge of (where it occurs), and 
vulnerability to, human trafficking.

•	 Understanding why youth think that women and girls are more at risk of human trafficking than boys and 
men, and why awareness that national minorities and youth from rural areas are at heightened risk is low. 
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•	 Exploring the question of youth knowledge of human trafficking recruitment methods and who might be a 
human trafficker. For example, future research could target improving our understanding of how, and for 
what reasons, extended family members engage in human trafficking crimes, and victims’ perceptions of 
family members as potential recruiters and traffickers. 

•	 Understanding why awareness of ways to report suspected human trafficking cases is so low (outside police 
reporting lines), and why knowledge of the support services available for victims is low, particularly among 
Roma youth. Such research could provide valuable insights into the barriers facing national minorities in 
accessing key support services. 
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CONTEXT OF HUMAN TRAFFICKING IN ALBANIA
Albania is a country that has been significantly affected by human trafficking, and continues to 
develop a range of policies and mechanisms to combat the phenomenon. Numerous historical 
and structural factors have affected Albania’s socio-economic development and these have, in 
turn, affected the nature and volume of human trafficking, both domestically and in cross-border 
contexts.

Albanian children, youths and women, including members of Egyptian and Roma communities, 
are often those most vulnerable to human trafficking. The Trafficking in Persons Report states 
that the Albanian Government and non-governmental organisations (NGOs) identified, in 2018, 
95 official and potential victims of trafficking (VoT and PVoT). In the previous year, 105 official 
and potential victims of trafficking were identified, indicating a small decline in the number 
of identified victims over those two years. Of those identified in 2018, 28 were adults and 67, 
children, while 60 were female and 35, male. The Albanian Government could not provide details 
of the types of exploitation suffered by the victims, but at least 36 individuals were subjected to 
sex trafficking, 25 to forced labour and 27 to forced begging.² 

Hynes et al. (2018) report human trafficking victim figures from the Vatra database, collected 
between 2015 and September 2017 on those formally identified as trafficked and potential cases. 
The cases illustrated an extensive range of geographic areas of origin of victims across Albania.³

Flows: domestic and cross-border
From immediately after the collapse of communism, Albania became a source country for 
human trafficking.4  Albanians are trafficked to Italy and Greece, but also other destinations, 
including the United Kingdom (UK), Sweden, Germany and Switzerland, often through 
organised criminal networks. Albanian men, women, and also children (both boys and girls), are 
trafficked for labour or sexual exploitation, or both, in these, and other destination countries. 
Common sectors of exploitation include sex, agriculture and construction.5  Among non-
European Union (EU) trafficking victims identified in the EU, Albanians are the second largest 
group (after Nigerians), with the European Commission (EC) identifying more than 1,300 
Albanian victims of trafficking in Europe in its 
2018 report.6 External trafficking from Albania to Kosovo also takes place, especially of 
Roma children who are forced, often by their families, to beg. Although internal trafficking in 
Albania has been increasing since 2004, it was not until 2010 that it became a more significant 
phenomenon than cross-border trafficking. In 2010, approximately 70 percent of all trafficking 
cases at the Vatra Psycho-Social Centre (a shelter for trafficking victims) were Albanians 
trafficked domestically, while only 30 percent involved Albanians trafficked to foreign countries.7  
Recent research suggests that domestic trafficking involves mostly girls from rural areas who 
are trafficked to urban areas for the purpose of sexual exploitation. During the summer months, 
children are reportedly trafficked to the coast where they are forced to beg.8  

Vulnerable groups
The existing literature suggests that, among human trafficking victims in Albania, there is a high 
proportion of children and adolescents.9  Of the 95 official and potential victims of trafficking 
identified in 2018 (see above), two-thirds were children. Meanwhile, data from organisations 
working to protect women and children emphasise that most child victims come from a 
background of poverty, including homelessness and low levels of education.10  For trafficked 
children, there is a focus on risk factors at the household and family level, such as lack of stable 
family support, whether through family breakdown, abandonment or family separation resulting 
from migration. 

2 United States Department of State, Trafficking in Persons Report 2019, p. 62.
3 Hynes, P. et al, 2018, ‘Vulnerability’ to human trafficking: A study of Viet Nam, Albania, Nigeria and the UK
4 Group of Experts on Action against Trafficking in Human Beings (GRETA), 2016, Report concerning the implementation of 
the Council of Europe Convention on action against trafficking in human beings by Albania; United States Department of 
State, 2020, Trafficking in persons report 2020.
5 Ibid. 
6European Commission, 2018, Data collection on trafficking of human beings in the EU, https://ec.europa.eu/home-affairs/
sites/homeaffairs/files/what-we-do/policies/european-agenda-security/20181204_data-collection-study.pdf 
7 Vatra Psycho Social Center, 2010, Annual Report. 
8 USAID, 2016, Gauging public opinion on human trafficking in Moldova and Albania employing survey experimentation to 
inform effective prevention and awareness programs, p. 11.
9 Puka, B., Avdulaj, E., Lepuri, G., and Corrokaj, A., 2010, The evolution of trafficking in human beings: A publication of Psycho 
Social Centre ‘Vatra’, Vlore, Albania. 
10 Tahiraj, E., 2017, Understanding trafficking of girls and women from Albania, Working Paper, Shpresa Programme, London.
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The consequence of these factors is that children lack important protective structures. In addition, research 
suggests that there is also overlap between structural factors and the context of family and household 
arrangements.11  The unequal nature of gender roles and relationships have discriminated against women and 
made them vulnerable to violence and exploitation.12  Families exercise considerable authority over young 
women in terms of betrothal and marriage, making it difficult for them to exercise choice.13  Such a situation 
places Albanian women and girls in a position with a heightened risk of human trafficking.

The Roma and Egyptian populations in Albania are identified as experiencing disproportionately high levels 
of poverty, insecure accommodation, low levels of school attendance, high levels of illiteracy, and heightened 
vulnerability to trafficking. The poverty of these minority groups is attributed to a history of stigma and 
discrimination against them, resulting in their experiencing greater economic pressures and heightened 
vulnerability to different types of exploitation, including human trafficking.14 

Recruitment of victims
Findings from research with victims support a more direct relationship, namely that families are frequently 
involved in recruiting young women for trafficking.15  Hynes et al. suggest that trafficking recruitment methods 
in Albania are varied, ever changing, and related to close personal and family ties.16  The use of social media is a 
key recruitment method for trafficking, alongside older recruitment methods within close family or close social 
ties.17 

Sectors of exploitation
Hynes et al. suggest that for Albanian victims of trafficking, the forms of exploitation are multiple. Alongside 
sexual exploitation as a key purpose of trafficking adults, other forms include forced labour (in businesses or 
within families), forced marriages, petty criminality or enforced criminality, and work on cannabis production. 
For children, sexual exploitation, forced begging, early marriage and enforced criminality are the main sectors or 
forms of exploitation.18  Children are also exploited for the purpose of producing child sexual abuse materials.19  
A 2020 report found that the Cybercrime Unit within the Albanian State Police receives between 5,000 and 
20,000 referrals each year from international partners, including Interpol, Europol, and the National Centre for 
Missing and Exploited Children, indicating the possession, distribution, production and use of child sexual abuse 
materials in Albania.20 

Knowledge, attitudes and practices regarding human trafficking in Albania
Only two recent published studies have discussed knowledge in Albania of human trafficking. In 2016, United 
States Agency for International Development (USAID) conducted a study on adult public opinion on the 
phenomenon in Moldova and Albania.21 One-thousand nationally representative citizens were sampled in each 
country, in which the study found that more politically engaged citizens demonstrated greater knowledge of 
human trafficking though were less likely to consider it a top priority for the government to address. In addition, 
citizens demonstrated more knowledge of sex trafficking than labour trafficking, and were significantly less likely 
to think that men or boys could be vulnerable to any form of trafficking—indicating that messaging at that time 
ought to have helped broaden the public definition of trafficking and awareness of who is vulnerable. 

In 2016, Partnerë për Fëmijët, an Albanian NGO, conducted a study on the situation of human trafficking and 
gender-based violence in the country. The findings point to a generally high level of awareness of human 
trafficking: adults know that human trafficking occurs within Albania, and that the most vulnerable women and 
children are those most at risk.  The level of knowledge as to where to report a potential case of human trafficking 
is viewed as the responsibility of the police in line with human trafficking being seen primarily as a crime. 
However, the study found that Albanians lack knowledge of the availability of social, rehabilitation, legal, medical 
and other forms of assistance provided by government authorities and NGOs.22 

11 Hynes, P. et al, 2018, ‘Vulnerability’ to human trafficking: A study of Viet Nam, Albania, Nigeria and the UK, p. 25.
12 Bekteshi, V., Gjermeni, E. and Van Hook, M., 2012, Modern day slavery: Sex trafficking in Albania, International Journal of Sociology & Social 
Policy, Vol. 32, No. 7, pp. 480–494. 
13 Simon, P., Galanxhi, E., and Dhono, O., 2015, Roma and Egyptians in Albania: A socio-demographic and economic profile on the 2011 Census, 
UNDP, Albania.
14 Vullnetari, J., 2012, Beyond choice or force: Roma mobility in Albania and the mixed migration paradigm, Journal of Ethnic & Migration 
Studies, Vol. 38, No.8, p.1305–1321; Simon, P., Galanxhi, E. and Dhono, O., 2015, Roma and Egyptians in Albania: A socio-demographic and 
economic profile on the 2011 Census, UNDP, Albania. 
15 Zhilla, F., and Lamallari, B., 2015, Albanian criminal groups, Trends in Organized Crime, 18(4), 329–347. 
16 Hynes, P. et al, 2018, ‘Vulnerability’ to human trafficking: A study of Viet Nam, Albania, Nigeria and the UK, p. 7.
17 Ibid. 
18 Ibid.
19 See UNICEF Albania, 2020, The lost cases.
20 UNICEF Albania, 2020, The lost cases, p. 12.
21 USAID, 2016, Gauging public opinion on human trafficking in Moldova and Albania employing survey experimentation to inform effective 
prevention and awareness programs.
22 Ibid.
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In sum, the limited body of literature that exists on human trafficking knowledge in Albania suggests that 
Albanian adults have some knowledge of what human trafficking means, where it is a problem, and who is at 
risk. However, the studies provide no insights into the knowledge, attitudes and practices of Albanian youth, who 
remain one of the most at-risk age groups for human trafficking. An absence of studies focusing on Albanian 
youth means that relevant stakeholders have very limited information on their knowledge (e.g. on human 
trafficking recruitment, sectors of exploitation, support services available to victims), attitudes (towards victims 
and traffickers, and towards learning about human trafficking and engaging in activities countering human 
trafficking), and practices (e.g. current engagement in learning about social issues, including human trafficking, 
and desire to engage in countering trafficking activities). Without such information, it remains a challenge to 
design effective communication strategies that aim to prevent human trafficking. The present study sets out 
to address these important gaps through collection and analysis of first and second wave survey data among 
targeted Albanian youth knowledge, attitudes and practices regarding human trafficking. 

STUDY AIM AND OBJECTIVES
This study sets out to understand and explore the level of youth knowledge, attitudes and their practices 
regarding human trafficking in the regions of Diber, Kukes, Shkoder and Tirana.

As highlighted in the literature review above, there is a dearth of publicly available studies on Albanian youth 
knowledge, attitudes and practices regarding human trafficking. This represents a significant gap that needs to 
be filled for policy and programming purposes. Without a sound understanding of youth knowledge regarding 
human trafficking, as well as youth attitudes and practices regarding knowledge, relevant stakeholders will 
continue to develop and implement human trafficking policy and programmes somewhat ‘in the dark’. Only with 
such information will they be in a strong position to be able to develop various communication activities aimed 
at informing Albanian youth of human trafficking, shifting attitudes towards the phenomenon and increasing 
practices regarding human trafficking, and thus making a valuable contribution to the prevention of human 
trafficking in and from Albania.

The present study consists of two time-series surveys, corresponding to the start and end of implementation of 
communication strategies by UNICEF in Albania and its partners. The findings of the first wave survey—reported 
below—will inform the agency’s development of communication strategies, designed to strengthen youth 
knowledge on human trafficking, contribute towards a positive shift in attitudes regarding the phenomenon, and 
increase practices regarding (learning about, and engaging in activities to counter) human trafficking.

Following completion of the communication strategies,23 and collection of the second wave survey data (in 
2021), a second report will follow, and will present the findings from both waves. Importantly, the second report 
will identify the areas where communication strategies were successful in strengthening the level of youth 
knowledge regarding human trafficking in Albania, positively shifting youth attitudes towards it, and increasing 
practices—youth engagement in learning about and engaging in—countering, human trafficking. 

The objectives of the present study are to assess or measure the following:

Knowledge
•	 What human trafficking means

•	 Where human trafficking occurs

•	 The types of exploitation that occur

•	 Those who are at risk

•	 The conditions that can lead to human trafficking

•	 Recruitment methods and human traffickers

•	 Ways to support suspected human trafficking cases

•	 Support services available for victims.

Attitudes
•	 Concern regarding human trafficking

•	 The degree to which youth are sympathetic towards victims

•	 Effective prevention measures.

Practices
•	 Whether and how youth learn about human trafficking and engage in activities countering human trafficking.

23The UNICEF Albania communication strategy, and communication strategies that could be potentially implemented by other agencies in 
Albania.
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INTRODUCTION AND PROJECT CONTEXT

24Based on the Eurostat definition of youth of persons of age 15–29 years, see https://ec.europa.eu/eurostat/web/youth 

STUDY TARGETS
The target of the study were Albanian youths (adolescents and young adults of age 15–29 years)24 in the regions 
of Diber, Kukes, Shkoder and Tirana. These regions are known source regions of domestic and international 
human trafficking involving Albanian victims. The 15–29-year age group was selected because, as highlighted 
above from the literature review, most victims of human trafficking in the country are youth. Quotas were 
applied (see Methodology) in the selection of youth participants for the first wave study, ensuring that there 
was a balance in survey responses among male and female youth, Roma youth, and those residing in rural 
areas in the target areas. Demographic information was collected on age, education level, ethnic background, 
geographic location, among others. Analysis of these variables will provide relevant stakeholders with a 
better understanding of how different categories of youth (e.g. those younger than 18 years, or those with less 
education) respond to the survey questions.

REPORT TARGET AUDIENCE
The primary target audience of the study is UNICEF Albania and its partners who are actively engaged in 
implementation of the communication strategies in the four regions. The first wave study findings, presented 
in the present report, will be used by UNICEF Albania and partners to develop communication strategies to 
positively influence changes in knowledge, attitudes and practices. However, the study targets all interested 
stakeholders—government and non-government—working to change knowledge, attitudes and practices around 
human trafficking in the four regions and beyond, as well as those involved in combating all forms of exploitation 
and abuse.



21

APPROACH TO THE STUDY
The first wave survey was carried out through face-to-face interviews between 13 July and 3 
August 2020. The total sample size included respondents from four regions of Albania (Table 
1) and was representative at the level of municipality for the eligible population, namely 
individuals of age 15−29 years. In addition, a quota of 200 households of the Roma community 
was included in the study. 

The enumerators (field data collectors) contacted randomly selected households from which 
only one eligible person could participate in the interview. Enumerators used tablets for data 
collection in the field.

TABLE 1: SAMPLE DISTRIBUTION

SELECTION OF THE SURVEY PARTICIPANTS
The enumerators inquired at each selected household if there were any youth of age 15–29 years 
who could participate. In the event that there was no such eligible person, the enumerators 
continued to the next household. In the case there was at least one person who met the 
inclusion criteria, the enumerator started the interview, subject to agreement of the person to 
participate, and only after the informed consent process had been completed.26 In cases where 
more than one eligible person was living in a household, software was used to select a person 
for interview based upon the inclusion criteria. The interviews lasted no longer than 20 minutes.

DESIGN OF THE FIRST WAVE SURVEY INSTRUMENT
The first wave survey questionnaire was developed at the end of a one-month period of study 
into human trafficking scholarly literature, media and anti-trafficking policies in Albania. A series 
of questionnaire development consultations took place, involving members of the research team 
and UNICEF Albania.

Back translation of the questionnaire and pre-testing interviews was conducted to validate and 
finalise the questionnaire, which included 17 questions: an open-ended question followed by 
a series of closed questions (see Annex 1). The open-ended question asked surveyed youth to 
describe in their own words their understanding of human trafficking. The closed questions were 
arranged in a specific sequence, first collecting responses to questions on human trafficking 
knowledge, followed by questions on attitudes, and finally, questions on practices (to learn more 
about human trafficking or involvement in activities countering human trafficking), and how 
surveyed youth currently learn about social issues, including human trafficking. 

The enumerators were trained and provided with a list of terms and definitions with simplified 
language and explanation, so that they could clarify any questions and issues for the youth.

REGION

TIRANË

SHKODËR

DIBËR

MUNICIPALITY TOTAL ROMA URBAN

Kamëz

Paskuqan/ Babrru

Tiranë

Sub-total

230

120

126

476

-

120

-

120

-

-

126

126

KUKËS Kukës

Has

Tropojë

Sub-total

180

30

88

298

80

30

50

160

-

-

11

11

Shkodër

Sub-total 400 200

20050

50

Dibër

Mat

Sub-total

203

160

363

50

70

120

-

126

126

RURAL

-

120

-

120

100

-

27

127

150

150

140

90

230

TOTAL 1,537 71020025 627
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25 In the data analysis the Roma community is represented by 203 persons rather than 200. This happened because 3 
individuals were found in other regions (not targeted) and then kept in the analysis of this category.
26 In the case that the person to be interviewed was a child (of age 15–17 years), the enumerators provided a consent form 
to be signed by the parent or guardian. For persons 18+ years the enumerators also distributed a consent form for the 
participant to review and sign.
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DATA ANALYSIS 
The data were analysed overall (in aggregate) and by region, municipality and demographic parameter, as 
well as other parameters of interest to the study. A weighting procedure was applied in order to ensure that 
the total results respected the population distribution as indicated by official data. The weights were calculated 
by considering the proportion of the population of age 15–29 years in the municipalities. The weighting was 
applied only for the results overall and not for data analysis by region or municipality. A different methodology 
was applied (quota, and not representative) for conducting interviews with the Roma for which the weighting 
procedure was not applied: the overall results of the study exclude the Roma community, though the report 
analyses this community as a separate sub-sample of the survey.

ETHICAL CONSIDERATIONS
The survey questions on human trafficking did not ask surveyed youth any challenging or sensitive questions.27  
However, an ethics assessment was conducted, as data were collected from children of age 15–17 years as well 
as older youths. The study was given ethical approval by Health Media Lab. Ltd. Ethical Research Board on 9 July 
2020.28

For this specific research, particularly for the data collection and analysis phases, the research team followed 
the principles and procedures defined in UNICEF Procedures for ethical standards in research, evaluation, data 
collection and analysis (hereinafter ‘the ethical standards’), as follows:
 

•	 Regulation on ‘Ethics of Research and Publishing Activity’, and specifically article 1.1.4, which requires that 
institutions ‘maintain a climate of cooperation that promotes responsibility and ethics during research’. This 
guide (regulation) was issued by the Government of Albania to orient ethics-related issues for companies, 
institutions and consultants undertaking research. 

•	 UNICEF Procedure for Ethical Standards in Research, Evaluation, Data Collection and Analysis (2015).

•	 UNICEF Guidance Document on the Protection of Safety of Human Subjects.

•	 UNICEF Guidance Document for Protection of Research Data.

The research team upheld the following fundamental standards:

•	 that subjects are not placed at undue risk; 

•	 that participation is voluntary, and subjects are provided with and agree to informed consent prior to their 
participation; and 

•	 that written protocols are in place to ensure subject confidentiality and anonymity. 

During the data collection, the enumerators shared leaflets with survey participants and their families, including 
information on support services for mental and psychological care, and reporting channels for human trafficking. 

27 Some demographic questions were asked of the survey participants, though the surveyed youths could decline to provide such information 
(see the demographic questions in the first-wave survey tool in Annex 2).
28 See https://www.healthmedialabirb.com/ 
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There are several limitations to the present study, as discussed below.

Sensitivities around human trafficking and related concepts and terms
The enumerators encountered some cases where, once the subject of the survey had been 
explained to them, a parent or guardian of a female youth objected to their daughter’s 
participation in the survey. This reluctance arose because the parents or guardians considered 
terms such as ‘sexual exploitation’ shameful and embarrassing to discuss. In such instances, the 
enumerators thanked the individuals, and proceeded to the next house. Despite such refusals, 
the projected number of surveys was completed.

Some surveyed youth also declined to answer some questions on, for example, sexual 
exploitation. As shown in Figure 13, the number of refusals was relatively small: only one 
percent of all responses. 

To mitigate this issue, in the second wave survey careful attention will be paid to the language 
used in the questions and, where possible, synonymous, less sensitive terms will be used. 

COVID-19 pandemic
Data collection took place from 17 July to 9 August 2020, a month after the end of the COVID-19 
lock down in Albania. The enumerators encountered a number of survey refusals due to the 
COVID-19 pandemic. Some people reportedly were too frightened to open their front door or 
sign the consent form. Enumerators were trained, prior to going into the field, in COVID-19 
health and safety measures, wore face masks and kept a safe distance between themselves and 
the household members at all times. However, despite these precautions, some survey refusals 
occurred due to people’s fear of contracting the virus. Despite these refusals, the projected 
number of surveys was still completed. 

Lack of young population in specific areas of the study
Due to some difficulties in finding young people in rural areas, the research team was forced to 
re-arrange and re-distribute some of the planned interviews. 

In general, young people targeted for the study were not easy to find. Most families pointed 
out that as soon as they finished high school their children would emigrate. In parts of Kamza 
(Tirana) young people were noticeably absent from the community. In Kukes, Has and Tropoja, 
even the few youth who had stayed were outside working or in the mountains with the livestock. 
In Burgajet (Mat) there was not a single young person living there. Where possible, such as in 
Tropoja, some surveys foreseen for rural areas were instead conducted in urban areas.

Lack of Roma and no Egyptian communities in specific areas of the study
In regions other than Tirana, Roma communities could not be found. Across all target regions 
no Egyptian communities could be found. Therefore, the assigned quota for interviews with 
minority groups was not achieved, and thus the research team redistributed the Roma quotas, 
mainly to Tirana, and only in urban areas, since no Roma could be identified living in rural areas.

Leading questions
While every effort was made to avoid posing leading questions to the surveyed youth, in some 
instances this was unavoidable. Simply by developing multiple-response option questions, 
Likert-scale questions, and true or false questions, the options presented to the youth may have 
acted as prompts that might influence their responses to the other questions. The survey was 
designed to progressively test knowledge, and thus even if some questions were potentially 
leading, the data collected still allowed the research team to consider changes or shifts in 
knowledge, attitudes and practices across the two wave surveys. To mitigate the issue of using 
potentially leading questions in the second wave survey, the draft questionnaire will be widely 
shared with the Reference Group for feedback prior to its finalisation.

Too much data
The surveys collected a significant amount of data, which are difficult to present succinctly. For 
the second wave survey, some modifications to the collection and presentation of survey data 
will be considered. These include:

•	 Changing the language of some survey questions to avoid sensitive terms.

•	 Changing the language of some terms to ensure alignment with best practices literature, i.e. 
not using the term ‘child pornography’.

•	 Removing some questions, so that the survey is shorter and more targeted.

•	 Conducting separate analysis and presentation of data on Roma youth. Presentation 
of these data along with the rest of the survey data proved to be a complex task, and 
complicated for readers to understand. 
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FINDINGS FROM THE FIRST WAVE SURVEY

PROFILE OF YOUTH SURVEYED IN FIRST WAVE
A total of 1,537 Albanian youths participated in the first wave survey (Table 2) across four 
regions (Diber, Kukes, Shkoder, Tirana) and from the Roma population. The youths surveyed 
were all of age between 15 and 29 years, with a mean age of 21 years and median, 20 years. 

Tirana has the smallest average number of members per household (3.83), while the Roma 
community has the largest (4.38).

TABLE 2: PROFILE OF SURVEYED YOUTH

DIBËR

REGION
Number of youths

su r veyed in first wa ve

Average number
of members 

of household

Mean age 
of youth 

(years)

Median
age of youth 

(years)

348 4.25 20.020.7

KUKËS 286 4.02 21.021.2

SHKODËR 350 4.05 21.021.3

TIRANË 350 3.83 21.021.1

ROMA 203 4.38 20.021.3

TOTAL 1,537 3.98 20.021.1

Half of the surveyed youth live in urban areas and half in rural areas (Figure 1). Members of the 
Roma community were interviewed only in urban areas as no Roma could be identified in rural 
areas. The proportion of urban and rural areas surveyed in each region reflect the distribution of 
urbanity of the population living in that region.

FIGURE 1. SURVEYED YOUTH, BY AREA AND AMONG ROMA
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In all, 48 percent of surveyed youth were male, and 52 percent, female (Figure 2). 

FIGURE 2. SEX OF SURVEYED YOUTH, BY REGION AND AMONG ROMA

Tirane
(N=350)

Shkoder
(N=350)

Kukes
(N=286)

Diber
(N=348)

Total
(N=1334)

Roma
(N=203)

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

66% 34% 57% 43% 56% 44% 34% 66% 50% 50% 100% 0%0%

Tirane
(N=350)

Shkoder
(N=350)

Kukes
(N=286)

Diber
(N=348)

Total
(N=1334)

Roma
(N=203)

10%

20%

30%

40%

50%

60%

55% 45% 52% 48% 56% 44% 42% 58% 52% 48% 45% 55%

Male Female

Urban Rural



25

In all, 57 percent of surveyed youth were between 18 and 24 years of age (Figure 3), 
21 percent, 15–17 years, and 22 percent, 25–29 years.

FIGURE 3. AGE GROUPS OF SURVEYED YOUTH, BY REGION AND AMONG ROMA

Just over one in four surveyed youths had completed tertiary education (Figure 4), and almost half, secondary 
education. One in three youths from the Roma population had not received any education (25% across all 
groups). 

FIGURE 4. EDUCATION LEVEL AMONG SURVEYED YOUTH, BY REGION AND AMONG ROMA

FINDINGS ON KNOWLEDGE REGARDING HUMAN TRAFFICKING
Knowledge of meaning of human trafficking
Assessment of knowledge of what ‘human trafficking’ means was measured through the first survey question: 
‘What do you understand by the term ‘human trafficking’? This first survey question was open ended, provided 
no prompting and asked youths to simply describe what they thought human trafficking meant. The question 
was designed also to assess whether the youths associate the term with other phenomena, such as sexual 
exploitation, labour exploitation, whether it was an issue concerning females only, or whether it is a migration-
related issue.

BROAD CATEGORIES FOR DATA ANALYSIS WERE DEVELOPED BASED ON THE RESPONSES PROVIDED (TABLE 3).

Key category and response

CAUSES

MIGRATION

Number of responses Overall % in the dataset Key category and response Number of responses Overall % in the dataset

4963 2

HUMAN RIGHTS 720

159

47

10.5

48 3

TYPES OF EXPLOITATION

Trafficking; human trafficking; trafficking in persons; sex trafficking; 
labour trafficking; organ trafficking; forced labour; forced 

prostitution; sex work; prostitution; begging

Unemployment; poverty; family dispute; family problems; social 
problems; child neglect; discrimination; racism; deception; 

recruitment

Violation of human rights; slavery; buying and selling people; 
exploitation; abuse; mistreatment; maltreatment; violence; 
coercion; injustice; social problem; discrimination; racism

Forced migration; illegal migration

MIGRANT SMUGGLING 22 1.5

People smuggling; illegal smuggling

CRIME AND ILLEGALITY

VICTIM

336 22

11 1

TRAFFICKER 11 1

WOMAN OR GIRL 158 10

ADULT 35 2

CHILD, ADOLESCENTS OR YOUTH 186 12

OTHER 62 4

‘I DON’T KNOW’ OR DID NOT REPOND 132 9

‘I DON’T CARE’ 10 1
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murder; rape; torture
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The outcomes of the analysis indicate that most surveyed youth (n=720, 47%) identify human trafficking as 
a human rights issue. The second most popular response (n= 496, 32%) was not to define human trafficking 
as such, but to refer to the different types of exploitation that the surveyed youth are aware of, for example, 
trafficking for sexual exploitation, trafficking for labour exploitation, and so on. The third most popular response 
(n=336, 22%) was that human trafficking is a crime issue, followed by a migration issue (n=159, 10.5%). A 
small number of youth (n=22, 1.5%) thought that trafficking in persons involves migrant smuggling. This is not 
incorrect, as many trafficking in persons crimes initially begin with migrants being smuggled through transit 
countries and onto destination countries. But what is initially a voluntary migration movement often ends in 
exploitation.

Thus, the analysis indicates that most surveyed Albanian youth have a sound understanding of what human 
trafficking means. While they cannot define the term in detail, they understand that it is a human rights, or crime, 
or migration, including irregular migration, issue, or a combination of those issues.

Knowledge about where human trafficking occurs
In order to measure knowledge of where human trafficking of Albanian citizens occurs, surveyed youth were 
asked three consecutive 5-point Likert scale questions about the extent to which they think human trafficking 
is a serious problem for Albanian citizens: (1) to foreign countries; (2) in Albania (i.e. domestic trafficking of 
Albanians); and (3) in their local area. The purpose of the questions was to gauge whether surveyed youth 
think that human trafficking is an issue that can affect them (in their local area, or in Albania) or whether they 
think it is a problem that primarily occurs only abroad. The question could help to understand whether the 
surveyed Albanian youth think that they, and their friends and family members, are at risk of human trafficking, 
or whether they think it is only an issue that affects Albanians abroad. The findings could help identify areas 
for programmatic intervention, particularly for the development of communication strategies targeting 
strengthening knowledge on where human trafficking occurs. 

Trafficking to foreign countries
More than half of the surveyed youth consider that trafficking of Albanians to foreign countries is a very serious, 
or serious, problem. More than one in three surveyed youth consider that the trafficking of Albanians to foreign 
countries is a moderately serious problem. Only one in ten consider that it is only a slightly serious problem, or 
not a serious problem.29 

Results by region and among Roma (Figure 5) show that the majority of surveyed youth who think that the 
human trafficking of Albanians to foreign countries is an extremely or very serious problem live in Shkoder (67%) 
or Kukes (58%). In Diber, only 37 percent of surveyed youth consider that it is an extremely serious or serious 
problem. Meanwhile, 59 percent of surveyed Roma youth think that human trafficking of Albanians to foreign 
countries is an extremely or very serious problem. 

FIGURE 5. KNOWLEDGE OF HUMAN TRAFFICKING (OF ALBANIAN CITIZENS) TO FOREIGN COUNTRIES, BY REGION AND 
AMONG ROMA

29 The category Total does not include Roma, since the population was selected based on a random selection in order to be representative, while 
the selection of Roma participants was made based on quotas, a different method of selection.
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Trafficking within Albania
Across the four regions, more than one in three surveyed youths consider that the trafficking of Albanians within 
the country is an extremely, or very, serious problem (Figure 6). Thus, youths are less aware of the occurrence 
of human trafficking in Albania than they are of the trafficking of Albanians abroad. As highlighted above, the 
literature suggests that there are currently more domestic trafficking cases in the country than cross-border 
trafficking cases. The findings of the present study highlight a gap in the knowledge among youth about the 
occurrence of trafficking within Albania. However, it should be noted that the literature also highlights that 
Albania remains a major source country of human trafficking, and that the volume of human trafficking of 
Albanians was higher than domestic trafficking until 2009.30 Thus, the finding that surveyed youth think that 
human trafficking to foreign countries is more significant than domestic trafficking does not necessarily represent 
incorrect knowledge. Rather, it suggests an opportunity to strengthen youth knowledge that human trafficking 
can occur anywhere, including in Albania. 

FIGURE 6. KNOWLEDGE OF HUMAN TRAFFICKING (OF ALBANIAN CITIZENS) WITHIN ALBANIA, BY REGION AND 
AMONG ROMA

Youths surveyed in Kukes, Has and among Roma showed more knowledge (57%, 52% and 51%, respectively) 
than youths from other areas (e.g. Diber, 24%) that human trafficking within Albania is an extremely serious or 
very serious problem (Figure 7).

FIGURE 7. KNOWLEDGE OF HUMAN TRAFFICKING (OF ALBANIAN CITIZENS) WITHIN ALBANIA, BY MUNICIPALITY AND 
AMONG ROMA
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In local areas
Analysis of results from the four regions (Figure 8) shows that human trafficking is perceived as an extremely 
serious or very serious problem in their local area by only seven percent of surveyed youth, while more than 70 
percent consider that the phenomenon is only slightly serious, or not serious at all. 

FIGURE 8. KNOWLEDGE OF HUMAN TRAFFICKING (OF ALBANIAN CITIZENS) IN THE LOCAL AREA OR COMMUNITY, BY 
REGION AND AMONG ROMA

Analysis of results by municipality (Figure 9) shows that Roma youth (19%) have more knowledge than other 
surveyed youth that human trafficking is a problem in their local community: 19 percent among Roma compared 
with, for example, only one percent in Mat, and none in Diber. 

FIGURE 9. KNOWLEDGE OF HUMAN TRAFFICKING (OF ALBANIAN CITIZENS) IN THE LOCAL AREA OR COMMUNITY, BY 
MUNICIPALITY AND AMONG ROMA

Youths in urban areas have more knowledge than those in rural areas that human trafficking is an extremely or 
very serious issue in their local area (Figure 10). 

FIGURE 10. KNOWLEDGE OF HUMAN TRAFFICKING (OF ALBANIAN CITIZENS) IN THE LOCAL AREA OR COMMUNITY, BY 
TYPE OF AREA

Kamza Urban
(N=230)

Paskuqan/Babrru
(N=120)

Shkodër
(N=350)

Kukës
(N=180)

Has
(N=29)

Tropojë
(N=77)

Dibër
(N=190)

Mat
(N=158)

Total
(N=1334)

Roma
(N=203)

14%

16%

62%

8%

4%4%

13%

68%

16%

6%
6%

85%

3%3%

9%
5%

84%

2%2%

7%

17%

76%

4%4%

12%

83%

1%1%

1%1% 1%1%
12%

86%

2%2%

7%

79%

13%

7%

11%

73%

8%

19%

13%

58%

11%

Urban (N=708) 12% 15% 66% 7%

Rural (N=626) 3%3%8% 80% 9%

Total (N=1334) 7% 11% 73% 8%

Extremely or
very Serious

Moderately serious Slightly or
not serious

Refuse or
DK

Extremely or
very Serious

Moderately serious Slightly or
not serious

Refuse or
DK

Extremely or
very Serious

Moderately serious Slightly or
not serious

Refuse or
DK

Tirane
(N=350)

Shkoder
(N=350)

Kukes
(N=286)

Diber
(N=348)

Total
(N=1334)

Roma
(N=203)

10%

20%

30%

40%

50%

60%

70%

80%

90%

15% 64% 111%1%11% 6% 85% 3%3%6% 8% 83% 1%1%7% 9% 83% 7%7%1% 11% 73% 8%8%7% 13% 58% 111%1%19%



29

Thus, the findings show that human trafficking of Albanian citizens is primarily perceived among youth as an 
issue that happens to Albanians going abroad. Only a third of surveyed youth consider that it is a very serious 
issue in the country, and very few consider it an issue that affects their local area, that it affects others, is 
‘other there’, and that they themselves are safe in Albania, and particularly in their community. This perception 
potentially has consequences for youth vulnerability to human trafficking: if youth do not consider that human 
trafficking can affect them, or their peers and family members, they are less likely to consider themselves at risk 
and thus to be cautious when, for example, accepting employment in their local area, or in a city.
Figure 11 reports the mean of the responses among surveyed youth to survey questions 2, 3 and 4, and that 
human trafficking is not considered a serious problem at all within communities, but that trafficking to foreign 
countries is a serious problem.

FIGURE 11. PERCEPTION OF SERIOUSNESS OF PROBLEM OF HUMAN TRAFFICKING, BY REGION AND AMONG ROMA

Analysis of the results by gender (Figure 12) across the four regions surveyed show that responses of male and 
female youth are fairly similar, with females considering slightly more strongly than males that human trafficking 
is an extremely serious or very serious problem to foreign countries and within Albania. 

Human trafficking within Albania, and within communities, is perceived as more serious by youth with tertiary 
education than those with basic education (46% and 22%, respectively).

FIGURE 12. PERCEPTION OF SERIOUSNESS OF PROBLEM OF HUMAN TRAFFICKING TO FOREIGN COUNTRIES, WITHIN 
ALBANIA AND WITHIN THE COMMUNITY, BY SEX

Meanwhile, youths of age 18–29 years have better knowledge of where human trafficking occurs than do those of 
age 15–17 years. 

Key points:
•	 Surveyed youth are aware that human trafficking of Albanian citizens to foreign countries is a serious 

problem. 

•	 Only a third of surveyed youth consider that it is a serious domestic problem (within Albania). Very few 
surveyed youths recognise human trafficking as an issue that affects their local area.

•	 Knowledge among Roma youth is on the whole greater than among others: Roma youth demonstrate more 
knowledge that human trafficking is a serious problem in Albania, and in their local area. 

•	 Knowledge of where human trafficking occurs is greater among youth in urban areas and among those with 
higher education. 

•	 Knowledge of where human trafficking occurs is weaker in youth of age 15–17 years than among other 
youth.

•	 Regardless of the variations depicted in the analysis, the communication strategies should target all youth in 
increasing knowledge and awareness that human trafficking takes place in any setting and, thus, that anyone 
can be at risk of human trafficking. 
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31 The term ‘child pornography’ will not be used in the second wave survey. Instead, it will be captured under the broader term ‘sexual 
exploitation’, or will be referred to as ‘child sexual abuse and child sexual exploitation materials’.

•	 Future research should further explore the reasons for which youth think that human trafficking occurs more 
often to foreign countries than in their own country, and whether there is an important interplay between 
knowledge of human trafficking (where it occurs) and vulnerability to human trafficking. 

Knowledge about the types of exploitation of Albanian citizens that occur a) in Albania, and b) 
abroad
Knowledge about the different types of exploitation that may occur in Albania, and to Albanians trafficked 
abroad, was captured through asking youth to answer ‘yes’ or ‘no’ to a series of options (e.g. trafficking for 
sexual exploitation; forced labour; forced marriage; forced criminality; organ harvesting; other; and whether in 
Albania, and abroad). Most options in the question were divided into options for adults and for children, e.g. 
sexual exploitation of adults; sexual exploitation of children. The purpose of the question was to understand 
whether youth are familiar with the different types of exploitation that can occur. Few responses would suggest 
knowledge gaps that communication strategies might address to inform youth of the types of exploitation, along 
with other accompanying messages of awareness.

Most surveyed youth responded that human trafficking does occur in Albania (Figure 13) for sexual exploitation 
(96%), forced labour (94%), forced criminality (89%), early marriage (86%), and child marriage (82%). Responses 
were fewer for other options, including child pornography31 (65%), and organ harvesting (51%). 

FIGURE 13. PERCEPTION OF TYPES OF EXPLOITATION OCCURRING IN ALBANIA

The highest levels of response regarding forced labour, sexual exploitation, forced criminality, early marriage, 
and forced marriage in Albania possibly contradict the low level of responses to the survey question: ‘How 
serious a problem do you think human trafficking (of Albanian citizens) within Albania is’? However, the 
questionnaire was designed to dig progressively into youth knowledge regarding human trafficking, and 
therefore such contradictions do not necessarily represent a knowledge gap but, rather, an opportunity for further 
exploration of youth knowledge regarding human trafficking in the second wave survey. 

Responses to the question on the types of exploitation that occur in Albania are similar among surveyed male 
and female youth (Figures 14 and 15), with females responding ‘yes’ slightly more often than surveyed male 
youth. 

FIGURE 14. PERCEPTION OF TYPES OF 
EXPLOITATION IN ALBANIA, MALE PERCEPTION

FIGURE 15. PERCEPTION OF TYPES OF 
EXPLOITATION IN ALBANIA, FEMALE PERCEPTION
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32 Hynes, P. et al, 2018, ‘Vulnerability’ to human trafficking: A study of Viet Nam, Albania, Nigeria and the UK, p. 7.  
33 UNICEF Albania, 2020, The lost cases.

There were no significant differences between different age groups of youth surveyed in the types of exploitation 
that occur in Albania (Figure 16). Those of age 15–17 years perceive early marriage, forced marriage and child 
pornography as types of exploitation happening in Albania slightly less than do 18–29-year-olds. 

FIGURE 16. PERCEPTION OF TYPES OF EXPLOITATION IN ALBANIA, BY AGE GROUP 

Perceptions of the types of exploitation that occur to Albanians trafficked outside of the country were similar to 
those on types of exploitation in Albania, with also no significant differences between those of urban and rural 
youth, nor by education level. 

The most frequently reported perception of exploitation outside Albania was sexual exploitation (Figure 17), with 
91 percent of surveyed youth agreeing that sexual exploitation occurs in foreign countries, followed by forced 
labour (84%), and forced criminality (82%). Lower levels of perceived types of exploitation occurring abroad were 
forced marriage (63%), organ harvesting (60%) and early marriage (59%). 

FIGURE 17. PERCEPTION OF TYPES OF EXPLOITATION OF ALBANIANS TRAFFICKED ABROAD

Roma youth demonstrated slightly less knowledge than the other youths surveyed of the different types of 
exploitation that occur outside Albania. 

As highlighted in the literature review above, common forms of exploitation of Albanian youth—in Albania and 
abroad—include forced marriage32 and child pornography (production of child sexual abuse materials).33  The first 
wave survey identifies these areas of little knowledge of types of exploitation (early and forced marriages and 
child pornography) that should be addressed through the communication strategies. 

Surveyed youth also showed lower levels of knowledge of organ harvesting, though this is not surprising 
because the phenomenon is not a common type of exploitation, either in Albania or among Albanians trafficked 
abroad. 
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Meanwhile, female youth consider more strongly than male youth that the various types of exploitation occur 
outside of Albania (Figures 18 and 19). 

FIGURE 18. PERCEPTION OF TYPES OF 
EXPLOITATION ABROAD, MALES

FIGURE 19. PERCEPTION OF TYPES OF 
EXPLOITATION ABROAD, FEMALES

Key points:
•	 Overall, knowledge among Albanian youth of the commonest types of exploitation is sound, with them 

knowing that sexual exploitation, forced labour, forced criminality, and forced marriage occur both within the 
country and abroad.

•	 Awareness of the occurrence of child pornography and early marriage is not robust. 

•	 Surveyed female youth are more aware than male youth of the types of exploitation that occur. 

•	 Knowledge among Roma youth is slightly less than among other youth about the types of exploitation that 
occur. 

•	 Communication strategies and campaigns could target increasing knowledge among female and male youth, 
including Roma, regarding the types of exploitation that can occur and which they should know about, 
particularly child pornography and early marriage.

Knowledge of those at risk of human trafficking
Knowledge of who is at risk of human trafficking was gathered through a 5-point Likert scale question asking 
surveyed youth ‘How much do you think each of the following people are at risk of being trafficked?’ with 
options for women, girls, men, boys, national minorities, people from rural areas, and ‘other’. The purpose of this 
question was to understand whether surveyed youth know that various groups are at risk of human trafficking, 
and to determine whether they know that even men and boys can be trafficked, and that national minorities and 
youth from rural areas are at heightened risk of human trafficking, as the literature suggests.

Across the four regions, most surveyed youth consider that the group most at risk of human trafficking is girls 
under the age of 18 years (Figure 20; 80%, ‘a great deal’ or ‘a lot’), followed by national minorities (60%). Boys 
and men are mostly perceived to be not at significant risk of being trafficked (37% and 10%, respectively, ‘a great 
deal’ or ‘a lot’).

FIGURE 20. PERCEPTION OF PEOPLE AT RISK OF BEING TRAFFICKED

Total (N=1334)

Yes

No

DK

A great dea 
/ a lot

Moderately A little
/ not at all

Sexual exploitation 87% 9%4%4%

79% 17%

77% 19%

58% 7%35%

57% 13%30%

56% 12%31%

55% 37% 8%

Forced labor

Forced criminality

Early marriage

Forced marriage

Child pornography

Organ harvesting

4%4%

4%4%

Sexual exploitation 94% 2%2%4%4%

89% 8%8%3%3%

86% 10%10%

70% 12%12%18%18%

67% 7%7%25%25%

64% 15%15%21%21%

63% 29%29% 8%

Forced labor

Forced criminality

Early marriage

Forced marriage

Child pornography

Organ harvesting

4%4%

Women
(18+)

Girls
(18-)

Men
(18+)

Boys
(18-)

National
minorities

Persons from
rural areas

10%

20%

30%

40%

50%

60%

70%

80%

90%

39% 42%42% 119%9% 80% 13%13% 6%6% 10% 24%24% 66%66% 37% 30%30% 34%34% 60% 27%27% 13%13% 49% 31%31% 119%9%



33

Women (N=538)
Girls (N=144)

Men (N=492)
Boys (N=160)

Analysis by region (Figure 21) indicates that knowledge of the high risks of trafficking for women is least in Kukes 
(28%, ‘a great deal’ or ‘a lot’) compared to 46 percent in Tirana, while such perceptions for men (Figure 22) are 
less than 20 percent.

FIGURE 22. PERCEPTION THAT MEN AND BOYS ARE AT 
RISK OF BEING TRAFFICKED, BY REGION AND AMONG 
ROMA

FIGURE 21. PERCEPTION THAT WOMEN AND GIRLS ARE 
AT RISK OF BEING TRAFFICKED, BY REGION AND AMONG 
ROMA

There was significant variation in responses by municipality regarding knowledge of the trafficking of men 
and boys (Figure 23). For example, in Kukes 67 percent, and in Kamza 51 percent, of surveyed youth reported 
that boys are at great, or a lot of, risk of being trafficked compared to only eight percent in Diber. Meanwhile, 
youth with higher education have more knowledge than other youths that men and boys are at risk of human 
trafficking. 

FIGURE 23. PERCEPTION THAT MEN AND BOYS ARE AT RISK OF BEING TRAFFICKED, BY MUNICIPALITY AND AMONG 
ROMA

Female youths (both girls under 18 years, and women above 18 years) think that girls are at significant risk of 
trafficking (Figure 24), much more so than women. 

FIGURE 24. PERCEPTION AMONG FEMALE YOUTHS THAT GIRLS AND WOMEN ARE AT RISK OF BEING TRAFFICKED
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Meanwhile, males of age 15–17 years think that boys are more at risk of trafficking than men (Figure 25), but less 
so than do older male youths.

FIGURE 25. PERCEPTION AMONG MALE YOUTHS THAT BOYS AND MEN ARE AT RISK OF BEING TRAFFICKED
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Knowledge that national minorities and people from rural areas are at risk of human trafficking (Figure 26) 
is lower in some regions (e.g., Diber, 34% and 29%, respectively) than others (e.g., Tirana, 62% and 60%, 
respectively). 

FIGURE 26. PERCEPTIONS THAT NATIONAL MINORITIES AND PEOPLE FROM RURAL AREAS ARE AT RISK OF BEING 
TRAFFICKED, BY REGION AND AMONG ROMA

Further analysis of the responses among youths living in rural and in urban areas (Figure 27) suggests that the 
majority of those from rural areas do not think that they are at significant risk of trafficking. 

FIGURE 27. PERCEPTION THAT PEOPLE FROM RURAL AREAS ARE AT RISK OF BEING TRAFFICKED, BY AREA TYPE

Meanwhile, the majority of Roma youth surveyed (58%; Figure 28) think that national minorities are at a great, or 
a lot of, risk of human trafficking, though 26 percent think that there is little or no such risk.

FIGURE 28. PERCEPTION AMONG ROMA THAT NATIONAL MINORITIES ARE AT RISK OF BEING TRAFFICKED
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In sum, there is a key gap in knowledge of trafficking that should be addressed in the communication strategies, 
as the literature identifies that minority groups in Albania are at heightened risk of human trafficking. 

Key points:
•	 In line with the findings from the literature review, most surveyed youth think that human trafficking is a 

problem that mostly affects women and girls.  
•	 In two of the four regions surveyed, very few youths consider that men are vulnerable to human trafficking. 
•	 Knowledge among youth surveyed in rural areas that they can be trafficked is not robust. 
•	 Knowledge among Roma youth that national minorities, including Roma, are at risk of trafficking is not 

robust. 

•	  The communication strategies could, through dedicated strategies and messages targeted at male youth, 
potentially focus on increasing knowledge that men and boys can be trafficked.

•	  The communication strategies could also target improving knowledge on the risks of trafficking of youth 
in rural areas and the trafficking of national minorities. The strategies could target, specifically, increasing 
knowledge among youth living in rural areas and Roma youth of human trafficking risks. Such messages 
should be linked with the addressing of key vulnerabilities.
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Knowledge about the conditions that can lead to human trafficking
Assessment of the knowledge of the conditions that can lead to human trafficking was gathered through a 
multiple-response question on the conditions that most likely lead to human trafficking in Albania. The question 
was designed to assess knowledge among surveyed youth of the conditions and drivers that may lead to 
human trafficking. All options were ‘correct’ in the sense that they are conditions that have been identified in the 
literature on human trafficking as factors or conditions that frequently make adults and children, adolescents 
and youths vulnerable to human trafficking. They are commonly referred to in the literature as ‘push factors’ 
or ‘vulnerability factors’ for human trafficking. Little knowledge of some key conditions could identify areas for 
programmatic intervention for strengthening knowledge of the key conditions that can lead to human trafficking.

Poverty was the factor selected most by most surveyed youth (84%) as one of the main factors that can lead 
to human trafficking (Figure 29). The other main factors were, in decreasing order, unemployment or lack of 
employment possibilities (66%), lack of education (66%), violence in the home (59%), debt (54%), lack of a family 
support network (53%), and weak law enforcement (52%).

FIGURE 29. KNOWLEDGE OF IMPORTANT FACTORS THAT LEAD TO HUMAN TRAFFICKING, BY REGION AND AMONG 
ROMA

The lowest ranked option was lack of health care services (27%), followed by lack of information about safe 
migration (31%), family pressure to earn money (47%), and lack of information on the risks and consequences of 
human trafficking (48%).

Among the four regions only Shkoder youth perceived a lack of education as a more important factor than 
poverty (64% and 59%, respectively) in leading to human trafficking. Meanwhile those surveyed in rural areas, 
Roma, and those with the lowest education attainment did not consider a lack of education as one of the most 
significant factors. 

With regard to ‘lack of information about safe migration’, and ‘lack of information on prevention, risks and 
consequences of human trafficking’, Roma youth and those with lower levels of education have much less 
knowledge of the factors than other youth that were surveyed. With regard to ‘violence in the home’, ‘lack of a 
family support network’, and ‘lack of information on prevention, risks and consequences of human trafficking’, 
there was no significant difference among the age groups, though analysis by sex shows that female youth have 
more knowledge than their male counterparts that these are key factors that can lead to human trafficking. 

With regard to the factors most likely to lead to human trafficking (Figure 30), among the surveyed youth in the 
different regions of Albania the most important factor overall was considered to be poverty (42%), with this view 
shared by 53 percent of Roma youth and 50 percent of youth in Tirana. 

Tirana(N=350) Shkodra (N=350) Kukesi (N=286) Dibra (N=348) Total (N=1334) Roma (N=203)
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The second most important factor was considered to be lack of information on prevention, risks and 
consequences of human trafficking, with ten percent of surveyed youth reporting that they consider this the most 
important factor leading to human trafficking, followed closely by weak law enforcement (9%), lack of education 
(8%), and unemployment or lack of employment opportunities (8%).

As discussed in the literature, lack of education is a key factor leading to human trafficking in Albania, and 
the trafficking of Albanian youth abroad, and the survey results support this view. Youths identified a lack of 
knowledge on some of the important factors that lead to human trafficking, including lack of education, and 
issues in the family home, such as violence, and family pressure on youth to earn money.

Key points: 
•	 Most surveyed youth consider that the key factor leading to human trafficking is first and foremost poverty, 

followed to a significantly lesser extent by lack of employment opportunities, and lack of education.

•	 Some important factors that can lead to human trafficking are not considered main conditions (e.g. lack of 
information about safe migration, violence at home, lack of family support, information on risks and debt). 
Such gaps can be addressed in the communication strategies, especially for Roma, youth living in rural 
areas, and male youth. 

•	 Communication strategies could be linked to messages that promote the importance of education, social 
support and health care, as well as messages on how to report violence and abuse, and where victims can 
receive support.

Knowledge of recruitment methods and human traffickers
Knowledge on human trafficking recruitment methods and on human traffickers was measured through asking 
respondents to reply either ‘true’ or ‘false’ to six statements about recruitment and human traffickers. The 
question aimed to measure youth knowledge regarding common methods of recruitment, and knowledge that 
anyone can be a human trafficker, including loved ones (boyfriends, girlfriends and family members).

Analysis of the results show a high proportion of ‘true’ responses to all options with the exception of those to 
‘family members can be traffickers’. For that option, only 57 percent of surveyed youth answered ‘true’. Thus, 
there is little awareness among Albanian youth that family members might be human traffickers. As highlighted 
in the literature review above, family members are often traffickers of Albanian youth. The present survey results 
identify an important gap and knowledge that should be addressed through the communication strategies. 

Looking in more detail at the option ‘family members can be traffickers’, youth with higher education have more 
knowledge of this factor than those with basic education (63% and 47%, respectively).

Meanwhile, most surveyed youth (94%) believe that human traffickers are connected to criminal networks (Figure 
31). 

The options ‘boyfriends and girlfriends can be human traffickers’, ‘the Internet can be used to recruit victims’, and 
‘friends can be human traffickers’ were well supported, (all around 90%) by youth, who would appear to have 
good knowledge of these factors.

FIGURE 30. PERCEPTION OF MOST IMPORTANT FACTOR THAT LEAD TO HUMAN TRAFFICKING, BY REGION AND 
AMONG ROMA
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FIGURE 31. PERCEPTIONS OF RECRUITMENT METHODS AND HUMAN TRAFFICKERS

Knowledge on human trafficking recruitment and human traffickers varied among regions (Figure 32), with youth 
in Shkoder (63%) and Tirana (52%) demonstrating more knowledge than those elsewhere. Knowledge among 
Roma youth was slightly less than the average (43% and 48%, respectively).

FIGURE 32. KNOWLEDGE OF HUMAN TRAFFICKING RECRUITMENT AND HUMAN TRAFFICKERS, BY REGION AND 
AMONG ROMA
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Female youth (54%) have more knowledge than their male counterparts (42%) and youth of age 25–29 years 
more than other youth on recruitment methods and who might be a human trafficker (Figure 33).

FIGURE 33. KNOWLEDGE OF HUMAN TRAFFICKING RECRUITMENT AND HUMAN TRAFFICKERS, BY SEX, AND AGE 
GROUP

By age groupBy sex

Analysis of responses among Roma youth show that females have slightly more knowledge than males on 
trafficking recruitment methods, and who can be human traffickers (Figure 34), while Roma youth of age 25–29 
years, more knowledge on these factors than other Roma youth.

FIGURE 34. KNOWLEDGE AMONG ROMA YOUTH OF HUMAN TRAFFICKING RECRUITMENT AND HUMAN TRAFFICKERS, 
BY SEX AND BY AGE GROUP
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Key points:
•	 Albanian youth are aware that the Internet can be used to recruit victims, that boyfriends and girlfriends and 

other friends can be traffickers. They show less knowledge that family members can be traffickers, indicating 
stronger trust in family members, not believing that they could act as brokers or human traffickers. It should 
be noted that the youth surveyed may have also felt uncomfortable discussing highly personal matters with 
the interviewers within earshot of family members, and that criticising one’s family was taboo. 

•	 Knowledge of human trafficking recruitment methods and who might be a human trafficker, was at a higher 
level among female youth and 25–29-year-olds.

•	 Communication strategies and campaigns should target all youth, covering strengthening knowledge on the 
various methods of recruitment and sending appropriate messages to increase awareness that anyone can 
be a human trafficker. 

•	 Future research should explore the question of youth knowledge of human trafficking recruitment methods 
and who can be a human trafficker. For example, it could improve our understanding of how, and for what 
reasons, extended family members engage in human trafficking, and the victims’ perceptions of family 
members as potential recruiters and traffickers. 

Knowledge of ways to report suspected human trafficking cases
The level of knowledge or awareness of surveyed youth regarding how suspected human trafficking cases can 
be reported was measured through a multiple-response question, with 16 options that can be used for this 
purpose, including teacher, police, NGO, hotline, police line, local council, etc. The purpose of this question was 
to measure whether surveyed youth know the ways that human trafficking cases can be reported in the event 
that they ever need to report a suspected human trafficking case. Little knowledge would suggest that youth are 
unaware of where to turn to for help if they are ever trafficked or know someone they suspect is being trafficked. 

The most frequently selected options (Figure 35) were Police station (87%) and Police hotline 129 (60%), which 
was highest in Diber (72) and lowest in Tirana (56%), and among Roma (47%), followed by ‘teacher, psychologist 
or other professional in the school’ (43%). These responses suggest that Albanian youth have a high level of trust 
in law enforcement and education personnel.

Analysis of the results by region, and by Roma, found that the ‘doctor or nurse’ option was selected most 
in Shkoder (26%), compared to only three percent in Tirana. Responses from Diber youth suggest a greater 
awareness of the mobile application ‘Call, Report!’ (20%) than in other regions: five percent in Tirana and three 
percent in Shkoder. Twelve percent of Roma youth responded that they did not know where to report suspected 
human trafficking cases, compared to only 1–2 percent across the four regions, highlighting a knowledge gap 
among Roma that should be addressed through the communication strategies.

Youth with tertiary education have more knowledge than those with basic or secondary education of where to 
report suspected human trafficking cases, including the Officer for Child Protection, NGOs, their municipality and 
shelters. Youth with basic education have better knowledge than those with higher education only that suspected 
human trafficking cases can be reported to the Police hotline 129, doctors and nurses.

FIGURE 35. KNOWLEDGE OF WHOM TO CONTACT OR REPORT POSSIBLE CASES OF HUMAN TRAFFICKING, BY REGION 
AND AMONG ROMA
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Generally, female youths have more of knowledge on ways to report suspected human trafficking cases than do 
male youths (Figure 36), with the exception of Police line 129 (males, 62%; females, 58%).

FIGURE 36. KNOWLEDGE OF WHOM TO CONTACT OR REPORT POSSIBLE CASES OF HUMAN TRAFFICKING, BY SEX
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Youth in urban areas thought it better to report cases of suspected human trafficking at the police station, while 
those in rural areas preferred Police hotline 129. Meanwhile, 48 percent of surveyed youth knew at least three 
ways to report a suspected human trafficking case (Figure 37), with the highest level in Shkoder region (55%) and 
the lowest among the Roma (12%) and Kukes youth (36%). The level of knowledge was highest among youths 
with tertiary education and among those from rural areas (50% each).

FIGURE 37. PERCENTAGE OF SURVEYED YOUTH WHO KNOW AT LEAST THREE WAYS OF REPORTING SUSPECTED 
HUMAN TRAFFICKING, BY REGION AND AMONG ROMA

Tiranë
(N=350)

Shkodër
(N=350)

Kukës
(N=286)

Dibër
(N=348)

Total
(N=1334)

Roma
(N=203)

46%46% 56%56% 38%38% 53%53% 48%48% 12%

Following on from the responses to the previous question, most surveyed youth reported that they consider 
the Police station (58%) to be the most important place to report a suspected human trafficking case (Figure 38), 
followed by the Police hotline 129 (33%). Responses to all other options were very low, suggesting that surveyed 
youth are not aware that suspected human trafficking cases can be reported through non-Police organisations 
or individuals. Among the Roma youth surveyed 21 percent responded that they do not consider any of the 
reporting options relevant, indicating a lack of interest in reporting suspected cases of human trafficking. This 
finding could represent a lack of trust in law enforcement and other actors, or the view that these agencies and 
individuals will not take any action to intervene in suspected human trafficking cases.

It is also important to consider that some of the reporting options presented in this survey question may not 
apply to some of the youths surveyed. For example, some municipalities may not have a local migration office, 
some households may not have a television in order for families to be aware of investigative TV programmes, 
while some youths are not in school and thus would not report a suspected human trafficking case to a teacher. 

Analysis of the responses to this question indicates that surveyed youth have good knowledge that they can 
report a suspected human trafficking case to the police. At a minimum, knowledge could be strengthened 
around the use of the Police Line 129 for reporting suspected cases. It is also important to consider the role that 
education has in raising awareness of human trafficking. For example, youths in urban areas may have access to 
better schools and to tertiary education than do rural youth, perhaps explaining why their knowledge of at least 
three ways of reporting suspected human trafficking cases is greater. 
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FIGURE 38. PERCEPTION OF MOST IMPORTANT PLACE OR PERSON TO WHOM TO REPORT POSSIBLE CASES OF 
HUMAN TRAFFICKING, BY REGION AND AMONG ROMA
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Key points:
•	 Albanian youth are aware that they can report suspected human trafficking cases to police and education 

professionals, but they are not very aware of other reporting lines. 

•	 Responses of Roma were non-existent or rare for all options except Police station and Police line 129, with 
twelve percent responding ‘I don’t know’. One in five (21%) thought that none of the options were important 
or relevant. 

•	 Female youths have more knowledge than males about the ways that they can report suspected human 
trafficking cases. 

•	 Knowledge of such ways is greater in rural areas, and among youths with higher education, indicating the 
role of education in increasing knowledge of human trafficking. Also, urbanity may play a role in youths 
being familiar with ways to report suspected crimes, and this could mean that urban youths are more likely 
to report suspected cases than rural youths.

•	 Communication strategies could target at least strengthening awareness of the Police Hotline number 129 as 
a method for reporting suspected human trafficking cases. It would be useful for youth to learn this phone 
number in case they ever need to make an emergency call on behalf of friends or family members, or even 
themselves. The communication strategies should also strengthen knowledge on other ways of reporting 
suspected human trafficking cases, i.e. through health professionals, and on the support services that such 
agencies can provide, that the agencies are not only for referring cases, but are also there to provide support 
to vulnerable persons. 

•	 While the communication strategies should involve all youth, messages could be targeted to build 
knowledge among Roma youth, youth in rural areas and male youth regarding ways to report suspected 
human trafficking cases. This could reduce vulnerability to human trafficking and encourage more case 
reporting.

Knowledge of support services available to victims of human trafficking 
Knowledge of the support services available to human trafficking victims was measured through a multiple-
response question: ‘Do you know what support is available to victims of human trafficking in Albania?’ Options 
provided included: advice through helplines; police support; social support from the government; social support 
from NGOs; psychosocial support; counselling and legal rights; medical support, among others. The purpose 
of this question was to understand whether surveyed youth are aware of the different types of support that 
are available to human trafficking victims. This knowledge could potentially mean that surveyed youth might 
be more likely to seek help themselves, or to refer a friend or family member to support services if they know 
that social and other support is available to victims and potential victims. Little knowledge would suggest that  
Albanian youths do not know where to turn to for help if they need support, highlighting a vulnerability that 
should be addressed through the communication strategies. 
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Knowledge of the various types of support available to victims of human trafficking was low among the surveyed 
youth (Figure 39). Some 41 percent of the youth surveyed were unaware of any forms of support available to 
victims. The most frequently identified types of support services available were specific support from state police 
(23%) and social support from NGOs (21%). This finding is in line with the finding from the Partnerë për Fëmijët 
study (see the first section of the report), which identified that few Albanians know of ways to help victims 
of trafficking in Albania. Such knowledge was least in Diber (55% of youth unaware of any support services), 
followed by among the Roma (46%). 

FIGURE 39. KNOWLEDGE OF SUPPORT AVAILABLE TO VICTIMS OF HUMAN TRAFFICKING, BY REGION AND AMONG 
ROMA
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It is important to note that some of the support options presented in the questionnaire may not be relevant to all 
targeted youth. For example, in some municipalities counselling services might be unavailable. Nevertheless, 
youth did identify the support services that they know are available in their area. Lower responses to e.g. 
justice support, and employment support may simply be because those support services are unavailable in the 
particular area surveyed. 

Knowledge of the type of support available to victims of human trafficking is higher among female youth than 
among male youth (Figure 40), and such knowledge is more widespread among 18–24-year-olds than other age 
groups.

FIGURE 40. KNOWLEDGE OF SUPPORT AVAILABLE TO VICTIMS OF HUMAN TRAFFICKING, BY SEX, AND AGE GROUP
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Youths with tertiary education have greater knowledge of the support available to victims of human trafficking 
than those with lower levels of education (Figure 41). Whereas 62 percent of youth with basic education were 
unaware of such support, the figure was only 25 percent among those with tertiary education.

Tirana(N=350) Shkodra (N=350) Kukesi (N=286) Dibra (N=348) Total (N=1334) Roma (N=203)
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FINDINGS FROM THE FIRST WAVE SURVEY

FIGURE 41. KNOWLEDGE OF SUPPORT AVAILABLE TO VICTIMS OF TRAFFICKING, BY EDUCATION LEVEL

More youths surveyed in Shkoder had knowledge (35%) of the support available (at least 3 types) than did youths 
from the other regions (13–28%; Figure 42) and Roma youth (4%).

FIGURE 42. KNOWLEDGE OF AT LEAST THREE TYPES OF SUPPORT, BY REGION AND AMONG ROMA

Meanwhile, more youths from urban areas had knowledge of at least three types of support available to human 
trafficking victims than did those from rural areas (31% and 23%, respectively), and more youths with higher 
education had such knowledge than those with basic education (25% and 9%, respectively).

Key points:
•	 Knowledge of the support services available for human trafficking victims is low. Only slightly more than one 

in five youths are knowledgeable about support being available from police or NGOs. 

•	 Such knowledge among Roma youth is very low, with 46 percent having no knowledge of the support 
services available, and only four percent knowing of at least three types of support available to human 
trafficking victims.

•	 Knowledge of available support services is lower among youth in rural areas and youth with basic education 
than among those from urban areas and with higher education. 

•	 Communication strategies should target increasing knowledge among, particularly, Roma youth, and those 
in rural areas, of the support services available in all four regions. The strategies and campaigns should 
inform youth of the availability of support through helplines, shelters, medical services, legal and other, 
key, services. This may help to reduce vulnerability to human trafficking, and increase the likelihood that 
vulnerable and trafficked youth will seek out available services when and if they need them. 

•	 More research should be conducted into why knowledge of support services is so low among Roma youth. 
Such research could provide valuable insights into the barriers facing national minorities in accessing key 
support services. 

FINDINGS ON ATTITUDES REGARDING HUMAN TRAFFICKING
The attitudes of surveyed youth regarding human trafficking were measured across several separate questions, 
covering levels of concern about human trafficking; attitudes toward support for victims; and attitudes towards 
preventing human trafficking. 

Level of concern about human trafficking
Levels of concern over human trafficking in general were measured through a 5-point Likert scale question: ‘How 
much worry do you feel about trafficking in human beings?’ This question was designed to understand whether 
surveyed youth were concerned or worried about human trafficking, personally. Such concern would suggest 
that respondents are aware of human trafficking risks and might thus be inclined to take measures to protect 
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themselves and others from human traffickers. Most (56%) surveyed youth reported that they feel a great deal, 
or a lot, of worry about human trafficking (Figure 43). Concern was higher in Tirana (69%) than in Shkoder (37%), 
while 58 percent of Roma youth reported that they feel a great deal, or a lot, of worry about human trafficking.

FIGURE 43. LEVELS OF CONCERN ABOUT HUMAN TRAFFICKING, BY REGION AND AMONG ROMA

Results by sex (Figure 44) show that surveyed female youth feel more worry about human trafficking than do 
male youth (66% and 45%, respectively). Levels of concern increased with age group (39% among 15–17-year-
olds; 61% among 25¬–29-year-olds).

FIGURE 44. LEVELS OF CONCERN ABOUT HUMAN TRAFFICKING, BY SEX, AND AGE GROUP

Youth surveyed in urban areas feel much more concern than those in rural areas (66% and 46%, respectively), 
and youth with tertiary education feel much more concern than those with basic education (68% and 40%, 
respectively). 

Key points:
•	 Levels of concern with regard to human trafficking is not particularly high in all regions (especially in 

Shkoder, followed by Kukes and Diber), nor among male youth, youth of age 15–17 years and those living in 
rural areas. 

•	 The communication strategies and campaigns could target particular regions for shifting attitudes on human 
trafficking, and also children of age 15–17 years as they are at an age where they will be finishing school, 
looking for employment and are vulnerable to human trafficking. 

Attitudes towards victims
Attitudes toward victims of human trafficking were measured through the question, ‘How strongly do you feel 
that human trafficking victims should be provided with assistance?’. Surveyed youth could choose one response 
from the 5-point Likert scale. The question was designed to assess whether surveyed youth have positive 
attitudes towards victims. A strong positive response would suggest that surveyed youth have empathy for the 
victims and think that victims and potential victims should be provided with comprehensive socio-economic 
assistance/assistance. Negative responses could mean that surveyed youth feel little empathy towards victims 
and could highlight an attitude, and also a vulnerability, that could be addressed through communication 
strategies. 
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FINDINGS FROM THE FIRST WAVE SURVEY

Most (91%) of surveyed youth reported that they feel ‘extremely’ or ‘very strongly’ that victims should be 
provided with assistance (Figure 45). Approximately two percent of surveyed youth reported that they feel only 
‘slightly’ or ‘not at all’ that victims should be provided with assistance. Responses of youth from Shkoder and 
Roma youth below the total average, and slightly so among youth from Diber. Thus, attitudes towards victims 
are positive in that surveyed youth feel that victims should be provided with government, and non-government, 
assistance/assistance services. 

FIGURE 45. LEVELS OF ASSISTANCE FOR HUMAN TRAFFICKING VICTIMS TO BE PROVIDED WITH ASSISTANCE, BY 
REGION AND AMONG ROMA

There were no significant differences between rural and urban youth responses, nor between level of education, 
different sexes and age groups of surveyed youth responses. 

Key points:
•	 Attitudes towards victims are positive, with most surveyed youth thinking that victims of human trafficking 

should be provided with assistance services.

•	 Attitudes towards human trafficking victims are not as positive among younger youth (15–17 years), while 
attitudes are also not as positive among Roma youth and youth in Shkoder.

•	  The communication strategies and campaigns could target children, as well as Roma youth, and youth in 
specific areas (e.g. Shkoder) to enhance knowledge, and shift attitudes towards victims of human trafficking. 

Attitudes towards preventing human trafficking
Youth attitudes towards the prevention of human trafficking were measured through the 5-point Likert scale 
question: ‘How effective do you think each of the following measures would be in reducing human trafficking?’ 
The purposes of this question was to understand whether surveyed youth have negative attitudes towards 
human traffickers and whether they think law enforcement measures are the way to prevent human trafficking or 
that socio-economic assistance measures would be similarly effective. Responses to the question could be useful 
for identifying areas that youth may be interested in engaging in terms of the communication strategies.

Most (94%) youth surveyed think that stricter punishments for those who violate women and girls would be 
extremely or very effective in preventing human trafficking (Figure 46). A similar proportion (93%) believe that 
adopting stricter punishments for traffickers would be extremely or very effective. Meanwhile, 87 percent believe 
that each of increasing health and other essential services for the most vulnerable adults and children, adopting 
stricter punishments for those who purchase the sexual service of victims, and raising awareness of human 
trafficking risks would be extremely or very effective in preventing human trafficking. 

Slightly less assistance was recorded for ensuring housing assistance (85%), providing employment alternatives 
(83%) and providing more training for police staff (81%).

In sum, responses suggest that most youth see human trafficking as an issue that is best prevented through strict 
law enforcement measures. The responses also suggest a strong attitude against human traffickers.
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FIGURE 46. PERCEPTIONS ON WHETHER PARTICULAR MEASURES WOULD BE EFFECTIVE IN REDUCING HUMAN 
TRAFFICKING, BY REGION AND AMONG ROMA

Youth with tertiary education believe more strongly than other groups that all the options provided in the 
question would be effective in preventing human trafficking. Meanwhile, there were no major differences 
between in the opinions of rural urban youth on this issue. Roma youth showed a similar pattern of responses to 
other surveyed youth, but with lower percentages for ‘effective’ and ‘very effective’.

Key points:
•	  The top responses to the question of what surveyed youth think would be effective in preventing human 

trafficking focus on stricter punishments for perpetrators. Responses regarding employment, housing 
assistance and education as methods for preventing human trafficking were lower than for stricter 
punishment options. The communication strategies and campaigns could focus on shifting knowledge and 
attitudes on the various and complementary ways that human trafficking can be combated through non-law 
enforcement approaches. 

•	 It should be noted that many of the options provided in this question are structural issues that would need 
to be addressed through ongoing advocacy to, for example, strengthen the employment opportunities 
available for youth.

FINDINGS ON PRACTICES AND CHANNELS OF COMMUNICATION
Interest in learning more about human trafficking, and getting involved in activities countering 
human trafficking
The interest of surveyed youth with regard to learning about human trafficking and becoming involved in 
activities countering human trafficking was measured through the 5-point Likert scale question: ‘How much 
interest would you have in doing the following activities?’ The purpose of this question was to measure whether 
surveyed youth are interested in learning about human trafficking, and engaging in activities countering human 
trafficking, and, if so, what learning and activities they would be particularly interested in. 

The most popular responses from all regions (Figure 47), though excluding Roma, were: watching a film or 
documentary about human trafficking, and ‘reporting about a possible human trafficking case’, for which 49% 
reported that they would be interested in learning about human trafficking in these ways ‘a great deal’ or ‘a lot’, 
followed closely by ‘watch a TV investigation programme on human trafficking (48%).

The least popular response was to ‘Play on your Smartphone a game or quiz about human trafficking’ (23%), 
followed by volunteering for an anti-trafficking NGO (28%), and engaging in a local anti-trafficking campaign 
(30%). 

Dont know
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FINDINGS FROM THE FIRST WAVE SURVEY

FIGURE 47. LEVELS OF INTEREST IN ACTIVITIES RELATED TO COUNTERING HUMAN TRAFFICKING

These findings broadly suggest that Albanian youth are more interested in learning about human trafficking 
through television and are significantly less interested in getting involved in anti-trafficking campaigns and 
volunteering. However, it may be that campaigns and volunteering are not available in the local area of the 
surveyed youth, or that they do not have Internet or own smart phones, perhaps explaining the low levels of 
response to some options.

There was more interest in learning about human trafficking (top 3 activities; Figure 48) than in getting involved 
in activities countering the phenomenon. 

FIGURE 48. MOST AND LEAST PREFERRED ACTIVITIES COUNTERING HUMAN TRAFFICKING

Figure 49 reports levels of interest for the most preferred activities by region with levels of interest decreasing 
from Tirana (64%), Shkoder (55%), Kukes (53%) and Diber (49%), and finally among Roma (43%).

FIGURE 49. LEVELS OF INTEREST IN AT LEAST THREE ACTIVITIES RELATED TO COUNTERING HUMAN TRAFFICKING, BY 
REGION AND AMONG ROMA 
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Results by sex show that female youth are more interested in engaging in activities than male youth (Figure 50). 
More than half of surveyed female youth reported being interested in watching a TV investigative programme 
on human trafficking ‘a great deal’ or ‘a lot’, followed by watching a movie or documentary about the issue, 
contacting or reporting about a possible case of human trafficking, talking with their family about human 
trafficking, or reading an article on social media about human trafficking. 

FIGURE 50. PREFERRED ACTIVITIES FOR LEARNING ABOUT HUMAN TRAFFICKING, BY SEX
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Youths of age 15–17 years of age were less interested than other age groups in nearly all options (Figure 51), 
i.e. reporting a possible human trafficking case; watching an investigation programme on TV about human 
trafficking; talking to friends or family about human trafficking; reading an article on social media about human 
trafficking; reading an online news article about human trafficking; engaging in an anti-trafficking campaign; 
and volunteering for an NGO. This age group reported very slightly more interest than the others in playing a 
Smartphone game or quiz about trafficking.

FIGURE 51. PREFERRED ACTIVITIES FOR LEARNING ABOUT HUMAN TRAFFICKING, BY AGE GROUP
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There was more interest in doing the activities ‘contact or report somewhere about possible human trafficking 
victims’, and ‘engage in an anti-trafficking campaign’ among youth in urban areas than in rural areas. Interest in 
those activities was also much higher among youth with higher education than among the others.
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Key points: 
•	 While Albanian youth are interested in learning more about human trafficking, they are not very interested in 

being active in terms of volunteering or engaging with community activities. 

•	 15–17-year-olds are less interested than other age groups in most of the options provided. 

•	  There is less interest in learning about human trafficking and getting involved in activities countering human 
trafficking among youth in rural areas, and youth with basic education. 

•	  The communication strategies should target increasing the interest of Albanian youth in learning more about 
human trafficking and getting involved in activities countering human trafficking. 

•	 The communication strategies and campaigns should target strengthening this interest through television 
documentaries, and capitalising on the popularity of learning about human trafficking through such 
channels.

•	  The communication strategies could encourage Albanian youth to become involved in anti-trafficking in 
their local communities by informing them about the opportunities available there. Where few activities are 
available, the first step would be to introduce such activities into those areas. Engaging youth in learning 
more about human trafficking, and in engaging in activities countering the phenomenon may take time, but 
the strategies should encourage them to be agents of change in preventing human trafficking, which may 
lead to increased awareness of, and decreased vulnerability to, human trafficking.

Methods of learning about social issues, and human trafficking
For the purpose of informing the communication strategies, the final two first wave survey questions asked 
surveyed youth to identify the sources of information they regularly use to learn about social issues, and the 
media they think would best suit them for learning about human trafficking. Surveyed youth could select as 
many options as they thought relevant, including newspapers, TV, films, documentaries, social media, YouTube, 
posters, radio, and so on.

The most popular responses to the question ‘What sources of information do you regularly use to learn about 
social issues?’ (Figure 52) were television (77%), Facebook (62%), Instagram (61%) and online news on apps 
(30%). Surveyed youth reported extremely low interest or no interest in learning about social issues through 
religious groups (0%), public talks (0%), playing a game or quiz on a Smartphone (1%), posters, engaging with 
NGOs (1%) or universities (2%), radio (2%), leaflets (3%), work (4%), youth groups (4%), and books (6%).

FIGURE 52. PREFERRED SOURCES OF INFORMATION ON SOCIAL ISSUES, BY REGION AND AMONG ROMA
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Youths suggested that they would like to learn more about human trafficking (Figure 53) using the same methods 
that they use to learn about other social issues: TV (73%), Instagram (55%), Facebook (54%), online news on 
apps (31%), documentaries (26%) and movies (24%). They reported very little interest in learning about human 
trafficking through any of the other options provided. 

FIGURE 53. PREFERRED SOURCES OF INFORMATION ON HUMAN TRAFFICKING, BY REGION AND AMONG ROMA
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More female youths use television as a source for information on social issues and human trafficking than do 
their male counterparts (Figure 54), more of whom prefer social media (Facebook and Instagram) as sources of 
information than do female youth. Overall, however, male and female youth use the same sources of information 
to learn about social issues, and human trafficking. 

 
FIGURE 54. PREFERRED SOURCES OF INFORMATION ON SOCIAL ISSUES AND ON HUMAN TRAFFICKING, BY SEX

Online news on apps
Movies

Documentaries
Social media- Instagram

Television

Social media - Other
YouTube

Friends/family
School

Newspaper
Social media- Twitter

Books
NGO
Work

Poster
Game or quiz on your phone

Public talks
Other
Radio

Religious group

Social media- Facebook

Youth group
University

32%32%
29%29%
26%26%
60%60%

77%77%

26%26%
23%23%
25%25%
19%19%
10%10%
9%9%
10%10%
2%2%
5%5%

5%5%
1%1%
1%1%
1%1%
0%0%
2%2%
0%0%

58%58%

2%2%
3%3%

30%30%
27%27%
25%25%
61%61%

77%77%

27%27%
23%23%
24%24%
14%14%
12%12%
9%9%
6%6%
1%1%
4%4%

3%3%
1%1%
1%1%
0%0%
0%0%
2%2%
0%0%

62%62%

4%4%
2%2%

27%27%
25%25%
24%24%
62%62%

76%76%

28%28%
23%23%
24%24%
9%9%
13%13%
9%9%
2%2%
0%0%
3%3%

1%1%
2%2%
2%2%
0%0%
0%0%
2%2%
0%0%

65%65%

6%6%
0%0%

28%28%
26%26%
29%29%
54%54%

72%72%

26%26%
20%20%
19%19%
11%11%
16%16%
8%8%
2%2%
2%2%
2%2%

2%2%
3%3%
1%1%
1%1%
1%1%
1%1%
1%1%

56%56%

3%3%
1%1%

27%27%
29%29%
28%28%
49%49%

77%77%

19%19%
22%22%
22%22%
18%18%
10%10%
7%7%
7%7%
5%5%
4%4%

3%3%
2%2%
2%2%
1%1%
1%1%
1%1%
1%1%

49%49%

4%4%
5%5%

28%28%
28%28%
28%28%
51%51%

74%74%

22%22%
21%21%
21%21%
14%14%
13%13%
8%8%
5%5%
4%4%
3%3%

3%3%
3%3%
2%2%
1%1%
1%1%
1%1%
1%1%

52%52%

3%3%
3%3%

Social issuesSocial issues Human traffikingHuman traffiking

Male (N=652) Female (N=682) Total (N=1334)



51

Movies
Documentaries

Online news on apps
Social media - Instagram

Television

Friends/family
Social media - Other

YouTube
Newspaper

Work
NGO

Social media - Twitter
Books

Youth group

Other
Poster
Radio

University
Game or quiz on your phone

Public talks
Religious group

Social media- Facebook

School

27%27%
24%24%
31%31%
62%62%

77%77%

21%21%
27%27%
23%23%
14%14%
3%3%
1%1%
11%11%
5%5%
3%3%

0%0%
2%2%
2%2%
3%3%
2%2%
0%0%
0%0%

62%62%

2%2%
11%11%

30%30%
31%31%
36%36%
56%56%

73%73%

23%23%
27%27%
18%18%
13%13%
10%10%
2%2%
9%9%
5%5%
3%3%

0%0%
1%1%
2%2%
1%1%
0%0%
2%2%
0%0%

65%65%

3%3%
4%4%

25%25%
19%19%
19%19%
62%62%

79%79%

33%33%
29%29%
29%29%
4%4%
1%1%
0%0%
3%3%
11%11%
9%9%

0%0%
0%0%
1%1%
0%0%
1%1%
0%0%
0%0%

57%57%

4%4%
33%33%

25%25%
23%23%
17%17%
52%52%

73%73%

28%28%
25%25%
21%21%
8%8%
3%3%
0%0%
2%2%
8%8%
3%3%

1%1%
1%1%
1%1%
1%1%
1%1%
0%0%
0%0%

50%50%

2%2%
36%36%

28%28%
28%28%
29%29%
52%52%

73%73%

18%18%
22%22%
22%22%
15%15%
3%3%
4%4%
11%11%
3%3%
3%3%

1%1%
3%3%
1%1%
4%4%
2%2%
2%2%
1%1%

52%52%

3%3%
11%11%

30%30%
33%33%
34%34%
48%48%

79%79%

22%22%
21%21%
17%17%
12%12%
6%6%
5%5%
4%4%
4%4%
3%3%

2%2%
2%2%
1%1%
1%1%
1%1%
1%1%
0%0%

55%55%

3%3%
2%2%

Social issuesSocial issues Human traffikingHuman traffiking

Television and social media remain the key sources of learning about social issues, including human trafficking 
across all age groups (Figure 55), though school is also a key source of information for youth of age 15–17 years. 

 
FIGURE 55. PREFERRED SOURCES OF INFORMATION ON SOCIAL ISSUES AND ON HUMAN TRAFFICKING, BY AGE 
GROUP

15-17 (N=304) 18-24 (N=717) 25-29 (N=313)

There was no significant difference between youth in urban and rural areas in their responses on preferred 
sources of information on social issues and human trafficking. Meanwhile, youths with tertiary education were 
more interested than youths with lower levels of education in learning about social issues, including human 
trafficking, through online news and documentaries, while those with basic and secondary education were more 
interested in learning about such issues on TV, through friends and family, and school.

Key points:
•	  The communication strategies should utilise television, social media and online news to disseminate 

information and key messages about human trafficking to the targeted youth audience. School could be used 
to disseminate messages and learning about human trafficking among youth of age 15–17 years. 

•	  Traditional communication channels ought still to be considered, in light of the fact that not all youth have 
access to television or a smart phone. 
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METHODOLOGY 
Sampling for first and second wave surveys
The survey was carried out through face-to-face interviews and data were collected by the 
enumerators using tablets. In total, 1,537 persons of age 15–29 years were interviewed 
between 13 July and 3 August 2020. The sample size was representative at the level for the 
municipality or hotspot for the eligible population. The enumerators contacted randomly 
selected households and only one eligible person within that household unit (HU) was 
interviewed. Where possible, the enumerators were recruited from the area in order better to 
orient themselves and to adapt to possible local dialects.1

The sampling procedure underwent three stages, with selection of a) the Primary Sampling 
Unit (PSU),2 b) the household unit, and c) the respondent. Each of these steps is elaborated 
further below.

Selection of the Primary Sampling Units
The sampling frame used to select the PSUs comprised the geographic polling areas. Each 
polling area contains a Voting Centre (VC) where voters registered in that area can cast their 
vote. VCs are usually located in easily recognised buildings such as schools, kindergartens, 
etc. The polling area (covered by the VC) serves as a geographical cluster of the sampling. 
Since a VC identifies a polling area, VCs will be used, for ease of expression, to denote polling 
areas. For the selection of the VCs the Complex Sample Module of Statistical Package for the 
Social Sciences (SPSS) v. 20 was used. This module3 allows cross-sectional stratification, e.g. 
by region and by urbanity. First stage inclusion probabilities and first stage sampling weights 
were calculated. The algorithm used for selecting the VCs was the probability proportional 
to size (PPS)-Systematic without replacement (WoR).4 The number of registered voters was 
used as the Measure of Size (MoS). This algorithm gives a higher chance of selection to those 
VCs that have a large number of registered voters, with the more densely populated areas 
having a higher probability than other areas of being selected. Nevertheless, VCs with a small 
number of registered voters still had a chance of selection, but less so than the more densely 
populated VCs.
PPS is preferred to other techniques of selection such as ‘from the pot’, known otherwise as 
Simple Random Sampling (SRS), which gives each PSU an equal probability of selection, 
meaning that small clusters have also a considerable chance of being selected. 

Selection of the Households
After the selection of the VCs was carried out, the selection of Household Units was 
undertaken. To each selected VC a randomly selected distance and direction was chosen, 
through adding two variables: the database of selected VCs, and Direction and Distance.
The enumerator was given the exact address of the voting poll, the direction and the distance. 
After walking the instructed distance in a given direction the enumerator located the nearest 
HU. This is considered the starting point for the selection of the HUs.
Once the starting point was reached the enumerator started counting the HUs, knocking on 
every third door until he or she completed the assigned number of interviews in the VC. The 
enumerator approached the respondent only in the selected household, i.e. within every third 
door, through the following. 

a.	 If the enumerator contacted an eligible member of the HH he or she presented themself 
and the purpose of the study and asked the respondent to participate.

b.	 If the enumerator contacted a member of the HH who did not meet the inclusion (e.g. 
age) criteria, he or she listed the HH member to be interviewed and set an appointment. 
The enumerator could try to contact the eligible respondent twice more. If no contact was 
made after this third attempt, the HH was considered unsuccessful. This method is known 
as the Random Route Method. 

c.	 If there was no response from the HH on the first attempt the enumerator would write 
down the address of the HU and try to contact a member of the HH twice more by 
scheduling a meeting at a convenient time. If the enumerator failed to contact a member 
of the HH on three attempts, the selected HH was considered unsuccessful, and the 
reason recorded.

1 Due to the Covid-19 pandemic, each enumerator signed a declaration in which he or she stated to have had no 
Covid-19 symptoms during the 14 days prior to the field work, and to have had no contact with any person with 
Covid-19. 
2 Primary sampling unit
3 Statistical analysis software.
4 Which means a VC cannot be selected twice.
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Selection of the respondent
When a HU was selected, the enumerator listed eligible persons (15–29 years old) to be interviewed. An interview 
was considered successful when the selected respondent was contacted and agreed to participate in the study. 
An interview was considered unsuccessful when:

a.	 The selected respondent refused to participate.

b.	The enumerator failed to contact the selected respondent after the third approach.

c.	 There were no eligible residents in the HU.

The enumerator knocked on the selected door, introduced himself or herself and explained the objective of the 
study. The enumerator asked if there were any members in the household of age between 15 and 29 years. In the 
case that there was no eligible person in the HH, the enumerator thanked the HH members and continued to the 
next household. The same practice was applied for the subsequent HHs. In the case that there was one person 
who met the inclusion criteria, the enumerator started the interview (if the respondent agreed to participate, and 
only after the informed consent process). Demographic data were collected for all household members, including 
age, gender, education and employment status. 

Data collection
Electronic Data Capturing (EDC) technology was used for data collection. All interviews were conducted via 
Computer Assisted Personal Interviewing (CAPI). Scripts defining the entry form automatically performed logical 
controls and consistency checks and immediately notified interviewers of potential issues. 
The use of tablets provided other data quality assurance possibilities. They allow an improvement in the quality 
and speed of the work process, are user-friendly, and include the following:

a.	 automatic recording in the system of the time and date of the interview

b.	a geo-location function, which allows recording and tracking of the location of the interview and bringing 

a graphical representation of each questionnaire to the fieldwork (checking also whether the interviews are 

conducting in the specified primary sampling unit)

c.	 management of the duration of the interview, in which no questions can be skipped. 

Implementation approach
The implementation went through several phases, which are outlined below:

Phase 1 – Preparation
The Preparatory phase consists of: a) questionnaire field testing and finalisation, b) sampling, and d) design and 
programming of the data entry platform (for tablets).
After completion of the questionnaires (in English and Albanian), a program for data entry (only for the Albanian 
version) was employed. 
Pilot interviews were first carried out, to understand and ensure a regular and logical flow of questions, as well 
as to assess the time required for successful, correct completion. Another important component was cognitive 
testing, with the enumerators providing recorded feedback on the following topics:

a.	 questions that were difficult for the respondent to understand

b.	specific words or phrases in the questions that were difficult for the respondent

c.	 questions, grids or skip patterns that were difficult to navigate

d.	cultural sensitivities with wording or concepts.

Final changes to the questionnaire were made in close collaboration with UNICEF and the international and 
national experts.

Phase 2 – Fieldwork: Conducting of interviews
Once the questionnaire was finalised, the training of the enumerators was carried out. Given the situation 
created by Covid-19, two one-day training sessions dedicated to the survey questionnaire were organised on the 
Zoom online platform. 
For implementation of the fieldwork for the quantitative survey process IDRA engaged 24 enumerators, who 
were instructed to work in pairs in the field. Each interview was conducted by a single enumerator. Pairs were set 
up to consist of one male and one female enumerator, so that a respondent could choose to be interviewed by 
someone of the same sex if they would feel more comfortable.

Phase 3 – Quality control
The quality control consisted of verification and validation of the interviews. This phase followed market research 
standards.



54

Phase 4 – Data analysis
All the data were downloaded and analysed with SPSS. In line with the tabulation plan established in advance 
by UNICEF and international experts, a set of tables were produced as the basis for the data analysis. The report 
on the data analysis is arranged into several sections in which each represents and covers the findings from the 
respective component—the knowledge, attitudes and sources of data on human trafficking and so on—following 
the flow of the questionnaire. The data were weighted so that the sample composition of each region best 
reflected the demographic profile of the adult population according to the most recent census data. 
During data analysis all disaggregation—gender, urbanity, geographic location, age group and others—was 
taken into account. A proportion (12.5%) of the sample size was allocated to the Roma and Egyptian ethnic group, 
considered as vulnerable to human trafficking, enabling a separate analysis, which could then be compared to 
the other population groups. 
 

EXTENDED METHODICAL NOTE AND QUESTIONNAIRE



55

FIRST WAVE SURVEY QUESTIONNAIRE 

My name is_______________. I work for a company called IDRA. We are conducting a survey on behalf of UNICEF 
Albania on the subject of knowledge, attitudes and practices on human trafficking in Albania. 

We are conducting surveys with people between the age of 15 and 29 years. 

The survey will take approximately 15 minutes to complete.

Are you or other members of the household in the age range of 15–29 years? (We would like to survey just one 
person in the household in that age range.)

Would you or other members of your household (in the age range of 15–29 years) be interested in participating 
in this survey?

If ‘yes’, complete consent process and commence survey.

ID. Serial Number

Area number

Region

Municipality

Village

d d m m

Date of the interview 2 0 2 0

h h m m

TS. Time starting the interview

TE. Time ending the interview

TL. Timeline of the interview

Interviewer name

Interviewer code

1 Do people between 15–29 
years of age live in this 
household?

1.	 Yes
2.	 No – End of interview

List of family members

2 Relation-
ship with 
head of 
household

Gender
1.	 Male
2.	 Female 

Age

___

Highest level of education completed
1.	Without any completed level of educa-

tion
2.	First level of obligatory education 

(grade 1–4)
3.	Second level of obligatory education 

(grade 5–8/9)
4.	Higher general education
5.	Higher vocational education
6.	University
7.	 Master or PhD

Employment status
1.	 Pupil
2.	 Student
3.	 Work in private sector
4.	 Work in public sector
5.	 Unemployed
6.	 Housekeeper
7.	 Retired
8.	 Other 	

a Head of 
household

b

….
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The program provides to the enumerator a list of all eligible persons, and the one selected

3 Does the selected person want to 
participate in the study? 

1.	 Yes
2.	 No

(If any other eligible person, the enumerator asks if there is 
one that want to participate, if no again stop the interview.)

The profile of the respondent

4 Marital status 1.	 Single
2.	 Married
3.	 Divorced
4.	 Window

5 Is your nationality Albanian? 1.	 Yes
2.	 No

6 Do you identify as any of these na-
tional minorities? (multiple select).

1.	 Greek
2.	 Roma
3.	 Egyptian
4.	 Macedonian
5.	 Bosnian
6.	 Bulgarian
7.	 Montenegrin
8.	 Aromanian
9.	 Serbian
10.	 Other _______

7 How do you consider the economic 
status of your family?

1. Very poor 
2. Poor 
3. Incomes below the middle level 
4. Middle level incomes 
5. Incomes above the middle level
6. Rich
7. Very rich 

1.	 What do you understand by the term ‘human trafficking’? (open response.)

2.	 How serious a problem do you think human trafficking (of Albanian citizens) to foreign countries 
is? (Select one.)

Extremely serious

Very serious

Moderately serious

Slightly serious

Not serious at all

I don’t know

Declined to answer

EXTENDED METHODICAL NOTE AND QUESTIONNAIRE
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3.	 How serious a problem do you think human trafficking (of Albanian citizens) is within Albania)? 
(Select one.)

Extremely serious

Very serious

Moderately serious

Slightly serious

Not serious at all

I don’t know

Declined to answer

4.	 How serious a problem do you think human trafficking (of Albanian citizens) is in your area or 
community? (Select one.)

Extremely serious

Very serious

Moderately serious

Slightly serious

Not serious at all

I don’t know

Declined to answer

5.	 Do you think these types of exploitation occur in Albania? (Yes or No.)

Yes No I don’t know Refuse

Sexual exploitation of adults (forced into sex work)

Sexual exploitation of children (forced into sex work)

Child pornography

Forced labour of adults (forced to work in e.g. a factory, 
on a farm, in construction)

Forced labour of children (forced to work in e.g. a factory, 
on a farm, in construction)

Forced marriage of adults 

Forced marriage of children

Early marriage (under-age marriage)

Forced criminality of adults (forced to commit small or 
large crimes, for the profit of the trafficker)

Forced criminality of children (forced to commit small or 
large crimes, for the profit of the trafficker)

Organ harvesting of adults (forced to give up e.g. a kidney, 
for the profit of the trafficker)

Organ harvesting of children (forced to give up e.g. a 
kidney, for the profit of the trafficker)

Other (e.g. drug trafficking)
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6.	 Do you think these types of exploitation (of Albanians) occur outside Albania? (Yes or No).
 

Yes No I don’t know Refuse

Sexual exploitation of adults (forced into sex work)

Sexual exploitation of children (forced into sex work)

Child pornography

Forced labour of adults (forced to work in e.g. a factory, 
on a farm, in construction)

Forced labour of children (forced to work in e.g. a factory, 
on a farm, in construction)

Forced marriage of adults 

Forced marriage of children

Early marriage (under-age marriage)

Forced criminality of adults (forced to commit small or 
large crimes, for the profit of the trafficker)

Forced criminality of children (forced to commit small or 
large crimes, for the profit of the trafficker)

Organ harvesting of adults (forced to give up e.g. a kidney, 
for the profit of the trafficker)

Organ harvesting of children (forced to give up e.g. a 
kidney, for the profit of the trafficker)

Other (e.g. drug trafficking)

7.	 How much do you think each of the following people are at a risk of being trafficked? 

A great 
deal

A lot A moderate amount A little Not at all

Women (18 years and 
over)

Girls (under 18 years)

Men (18 years and over)

Boys (under 18 years)

National minorities

People from rural areas

Other _specify

8.	 Which are the conditions that most likely lead to human trafficking in Albania? (Choose all that 
apply.)

Lack of education

Lack of information on safe migration, and risks and 
consequences of human trafficking

Poverty

Unemployment/ lack of employment possibilities

Debt

Family pressure to earn money

Violence in the home 

Lack of a family support network

Weak law enforcement

Lack of education/ health-care services

Lack information about safe migration

EXTENDED METHODICAL NOTE AND QUESTIONNAIRE
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Other conditions (specify)

I don’t know

Declined to answer

9.	 Which one would you consider most important?

10.	Do you think the following statements are true or false?

True False

Victims are usually kidnapped by the traffickers

Traffickers are part of organised criminal networks

The Internet can be used to find victims

Friends can be human traffickers

Family members can be human traffickers

Boyfriends/girlfriends can be human traffickers

11.	Do you know whom to contact or report to regarding a possible case of human trafficking? 
(Choose all that apply.)

Teacher or psychologist, other professional in school

Police station

Non-profit organisation

National telephone line (116 006)

National line for children consultation ALO 116

Police telephone line 129

Municipality or administrative unit office

Local leader

Religious institution

Migration office

Ombudsman

Officer of children protection

Doctor or nurse

Specific shelters for victims or potential victims of trafficking

Investigative TV programmes

Mobile application “Call, Report!”

Other group or individual (specify)

I don’t know

Declined to answer

12.	Which of them would you take into consideration to report a case of human trafficking? 
(Choose all that apply.)
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13.	Do you know what support is available to victims of human trafficking in Albania? (Multiple 
selection.)

Advice, support through helplines

Specific support from the state police

Social support (including reintegration support) from 
the government

Social support (including reintegration support) from 
NGOs

Psychosocial (mental health) support

Counselling on legal rights and services available

Medical support

Accommodation in shelters

Financial support

Justice support

Employment support

Placement in residential institution

Support for dedicated education for children

I don’t know

Declined to answer

14.	How much worry do you feel about trafficking in human beings? (Select one.)

A great deal of worry

A lot of worry

A moderate amount of worry

A little worry

No worry

I don’t know

Declined to answer

15.	How strongly do you feel that human trafficking victims should be provided support/assistance? 
(Select one.)

Extremely strongly

Very strongly

Moderately strongly

Slightly strongly

Not strongly at all

I don’t know

Declined to answer

EXTENDED METHODICAL NOTE AND QUESTIONNAIRE
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16.	How effective do you think each of the following measures would be in reducing human 
trafficking?

Extremely 
effective

Very 
effective

Moderately 
effective

Slightly 
effective

Not at all 
effective

I don’t know

Adopt stricter 
punishments for 
traffickers

Adopt stricter 
punishments for 
purchasing sex

Stricter 
punishments for 
those who violate 
women

Provide more 
police/border 
police staff training

Raise awareness 
on human 
trafficking and 
legal migration

Educate youth on 
human trafficking 
risks

Ensure housing 
support

Provide 
employment 
alternatives

Increase health 
and other essential 
services for most 
vulnerable adults 
and children

Other specify___

17.	How must interest would you have in doing the following activities? (Multiple selection.)

A great deal A lot Somewhat Little None 

Watch a movie or documentary 
about human trafficking

Read a book about human traf-
ficking

Play a game or quiz on your 
Smartphone about human traf-
ficking

Watch an investigation pro-
gramme on a TV channel on 
human trafficking

Read an online or print news 
article about human trafficking

Read an article written by an 
influencer on social media on 
human trafficking

Engage in an anti-trafficking 
campaign in your community
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Contact or report somewhere 
about a possible human 
trafficking victim

Volunteer for an anti-trafficking 
NGO

Talk to my family or friends 
about human trafficking

18.	What sources of information do you regularly use to learn about social issues?

Newspaper 

Television

Movies

Documentaries

Online news on apps  
Social media: Instagram

Social media: Facebook

Social media: Twitter

Social media: other

Game or quiz on your phone

YouTube

Poster 

Radio 

NGO 

Leaflet 

Book

Work 

Religious group

School 

Friends or family 

Public talks 

University 

Youth group 

Other (specify)

19.	What media do you think would suit you best for informing you about human trafficking? 
(Select the top five.)

Newspaper 

Television

Movies

Documentaries

Online news on apps  
Social media: Instagram

Social media: Facebook

Social media: Twitter

EXTENDED METHODICAL NOTE AND QUESTIONNAIRE
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Social media: other

Game or quiz on your phone

YouTube

Poster 

Radio 

NGO 

Leaflet 

Book

Work 

Religious group

School 

Friends or family 

Public talks 

University 

Youth group 

Other (specify)

20.	Can we contact you again in early 2021 for another survey?

Yes
No – End of interview

21.	Which would be the preferred way of contacting you?

Email	 			 
Phone	 			 
Other	 			 
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34 UN Convention on the Rights of the Child.
35 IOM, 2019, Glossary on Migration, https://publications.iom.int/system/files/pdf/iml_34_glossary.pdf
36 Optional Protocol to the Convention on the Rights of the Child of the Child on the sale of children, child prostitution and 
child pornography, https://www.ohchr.org/en/professionalinterest/pages/opsccrc.aspx 
37 IOM, 2019, Glossary on Migration, https://publications.iom.int/system/files/pdf/iml_34_glossary.pdf
38 ILO Convention 189.
39 ILO, Domestic workers, https://www.ilo.org/global/topics/care-economy/domestic-workers/lang--en/index.htm 
40 OHCHR, Child, early and forced marriage, https://www.ohchr.org/EN/Issues/Women/WRGS/Pages/ChildMarriage.aspx 
41 IOM, 2019, Glossary on Migration, https://publications.iom.int/system/files/pdf/iml_34_glossary.pdf
42 IOM, 2019, Glossary on Migration, https://publications.iom.int/system/files/pdf/iml_34_glossary.pdf
43 ILO Forced Labour Convention, 1930 No. 29.
44 UN Protocol on Trafficking in Persons, Art. 3(a).
45 Save the Children and Mixed Migration Centre, Young and on the Move in West Africa (Feb. 2018). 
46 Article 3, Smuggling of Migrants Protocol.
47 United Nations, Refugees and Migrants (2019), https://refugeesmigrants.un.org/definitions. Note that the term 
‘migrant’ is sometimes used by the IFRC as an umbrella term to refer to all people on the move at the global policy level, 
while recognising that different legal frameworks apply. In this report, the term ‘migrant’ should not be construed as 
encompassing asylum-seekers and refugees. Although asylum-seekers and refugees often travel alongside migrants in 
so-called ‘mixed flows’, they have specific needs and are protected by a specific legal framework, and should generally 
not be conflated with migrants. See Media Friendly Glossary on Migration, https://www.ilo.org/wcmsp5/groups/public/---
ed_protect/---protrav/---migrant/documents/publication/wcms_310235.pdf. 

Child
Any person below the age of 18 years of age. 34

Child labour
Any work performed by a child that deprives 
him or her of his or her childhood, potential, and 
dignity, and is detrimental to his or her health, 
education, or physical, mental, spiritual, moral or 
social development. 35

Child pornography
Any representation, by whatever means, of a 
child engaged in real or simulated explicit sexual 
activities or any representation of the sexual parts 
of a child for primarily sexual purposes. 36

Child trafficking
The recruitment, transportation, transfer, 
harbouring or receipt of a child for the purpose of 
exploitation. 37

Domestic work
Domestic work is defined as ‘work performed in 
or for a household or households’. 38 Domestic 
work is therefore defined according to the 
workplace, which is the private household. 
Domestic workers provide personal and 
household care. Occupations and tasks 
considered to be domestic work vary across 
countries but usually include: cooking; cleaning; 
taking care of children, the elderly and the 
disabled; attending to the garden or pets; and 
driving the family car. Domestic worker may work 
part-time, full-time or on an hourly basis, and may 
live in the home of the employer or not. 39

Early marriage
Child marriage, or early marriage, is any marriage 
where at least one of the parties is under 18 
years of age. 40

Ethnic discrimination
Discrimination based on a person’s ethnic 
background.

Exploitation
The act of taking advantage of something or 
someone, in particular the act of taking unjust 
advantage of another, for one’s own benefit. 41

Forced marriage
Marriage that is entered into without the free and 
full consent of one or both the intending spouses. 
42

Forced Labour
All work or service that is exacted from a person 
under the threat of a penalty and for which the 
person has not offered himself/herself voluntarily. 
43

Human trafficking
The recruitment, transportation, transfer, 
harbouring or receipt of persons, by means of 
threat or use of force or other forms or coercion, 
of abduction, of fraud, of deception, of the abuse 
of power or of a position of vulnerability or of 
the giving or receiving of payments or benefits 
to achieve the consent of a person having 
control over another person, for the purpose of 
exploitation. 44

Irregular migrant
The status of a person who, owing to 
unauthorised entry, breach of a condition of entry, 
expiry of his or her visa, or loss of documents 
lacks legal status in a transit or host country. 45  
Irregular migration is often referred to as illegal 
migration.

Migrant smuggling
Procurement, in order to obtain, directly or 
indirectly, a financial or other material benefit from 
the illegal entry of a person into a State Party of 
which the person is not a national or a permanent 
resident. 46

Migration
There is no internationally recognised definition of 
migrant; migration can be forced or voluntary and 
can describe internal movement or movement 
across an international border. 
A distinction is often made between short-term 
or temporary migration, covering movements 
with a duration of between 3 and 12 months, and 
long-term or permanent migration, referring to a 
change of country of residence for a duration of 
one year or more. 47
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Potential victim of trafficking
Is any person on whom the responsible agencies/
institutions for initial identification, given the hints/
indicators/in light of specific circumstances of the case 
deem that at least three or more elements constitute 
reasonable doubt that the person may have been 
trafficked. 48

Protection for trafficked persons
Includes all actions taken by the staff of central and local 
institutions, as well as non-state institutions, members 
or non-members of the National Referral Mechanism 
for reception, identification and immediate assistance, 
along with the assistance for a safe rehabilitation and (re-)
integration of trafficked persons in compliance with these 
procedures. All responsible institutions set out in this 
document shall contribute to the protection, at all stages, 
starting from the identification to the full (re-)integration of 
the trafficked persons. However, for ease of understanding 
and reference in this document, protection shall include: 
• Initial identification and response 
• Formal identification
• Planning and assistance for reintegration
• Planning and assistance for assisted voluntary return
• Reception of trafficked persons of Albanian citizenship 
• Assisted voluntary return for foreign citizens
• Assistance for investigation and punishment of 
traffickers. 49

Psychosocial assistance
The term ‘psychosocial’ denotes the inter-connection 
between psychological and social processes and the fact 
that each continually interacts with and influences the 
other. The composite term mental health and psychosocial 
assistance is used to describe any type of local or outside 
assistance that aims to protect or promote psychosocial 
well-being/prevent or treat mental disorder. 50

Reintegration
A process that enables returnees to regain their physical, 
social, legal and material security needed to maintain life, 
livelihood and dignity. 51

Roma	
Roma in Albania are officially recognised as a national 
minority according to Law no. 96/2017 on the ‘Protection 
of National Minorities in the Republic of Albania’, which 
was adopted on 13 October 2017 by the Albanian 
Parliament.

48 Government of Albania, 2018, Standard operating procedures for the protection of victims of trafficking and potential victims of trafficking.  
49 Ibid.
50 IOM, 2019, Glossary on Migration, https://publications.iom.int/system/files/pdf/iml_34_glossary.pdf
51 UNHCR Global Report 2005, https://www.unhcr.org/449267670.pdf. 
52 IOM, 2019, Glossary on Migration, https://publications.iom.int/system/files/pdf/iml_34_glossary.pdf
53 Ibid.
54 Ibid.
55 Council of Europe Convention on Action Against Trafficking in Human Beings (adopted 16 May 2005, entered into force 1 February 2008). 
CETS No. 197, Art. 4(e). 
56 IOM, 2019, Glossary on Migration, https://publications.iom.int/system/files/pdf/iml_34_glossary.pdf 
57 Ibid.
58 See European Commission, https://ec.europa.eu/assets/eac/youth/library/publications/indicator-dashboard_en.pdf

Sexual exploitation	
Any actual or attempted abuse of a position of 
vulnerability, differential power, or trust, for sexual 
purposes, including, but not limited to, profiting monetarily, 
socially, or politically from the sexual exploitation of 
another. 52

Social protection	
The set of public and private policies and programmes 
aimed at preventing, reducing and eliminating economic 
and social vulnerabilities to poverty and deprivation. 53

Trafficker	
Any person who commits or attempts to commit the 
crime of trafficking in persons or any person who 
participates as an accomplice, organises, or directs other 
persons to commit the crime of trafficking in persons. 54

Victim of human trafficking	
Any natural person subject to trafficking in human beings, 
regardless of whether the perpetrator is identified, 
apprehended, prosecuted or convicted. 55

Vulnerability	
The limited capacity to avoid, resist, cope with, or recover 
from harm. This limited capacity is the result of the unique 
interaction of individual, household, community, and 
structural characteristics and conditions. 56

Vulnerable group	
Depending on the context, any group or sector of society 
(such as children, elderly, persons with disabilities, ethnic 
or religious minorities, migrants, particularly those who 
are in an irregular situation, or persons of diverse sex, 
sexual orientation and gender identity, SSOGI) that is at 
higher risk of being subjected to discriminatory practices, 
violence, social disadvantage, or economic hardship than 
other groups within the state. These groups are also at 
higher risk in periods of conflict, crisis or disaster. 57

Youth	
The European Commission defines ‘youth’ (or ‘young 
people’) as those of age 15 to 29 years. 58
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